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c) National Desk 

-) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

2) Local TV 
y a) News Desk 

b) Public Attain Director 

clPSAJ _ 

ow/Public Affairs Sh 


^ ) Local Radio- 

a) News Director 

b) PS A Director 

c) Calendar Listings 

^ d) Talk Show /Public Affairs Show 

Genera] Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

i > National Daily 
* a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

>" As Wire Services 

a) City Desk_ 

b) National Desk 

c) Broadcast 

d) Daybooks 

^ Syndicates/News Services 
( •) Newspapers 
b) Broadcast 

National Broadcast 
•) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 


c) TV 

d) specialized publications 

15) Business _ 

a) newspaper reporters 
^b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

3Q) Health Scrvitts 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) LahCI 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thg-Cauas 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar lisungs 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 


a) newspaper reporters 

d) specialized publication reporters 

47) Sciepce _ 

v a) newspaper reporters ) 

b) nmo reporters 

c) TV reporters 

d) specialized publication reporters 

. £ 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Iov£l 

•) newspaper reporters 

b) specialized publications 

(in flight magazines) 
z) travel trade publications 

51) W hile. Hqusc 

a) newspaper reporters 

b) radio reporters - ^ 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Lcisurt Oriented 

Audience 

d) specialized publications 

54) YouihOnented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 


e) Noo-Network Radio Talk Shows 

22) Drama 

38) Museums 

d) specialized publications/reports 

( Q)) Foreign Media 

a) newspaper reporters 

b) radio reporters 

d) specialized publication reporters 

e) calendar lisungs 

a) Australian 

c) TV reporters 

39) Music 

55) Space 

b) British 

d) specialized publication reporters 

a) newspaper reporters 

a) newspaper reporters/columns 

c) Canadian 

e) calendar Listings 

b) radio reporters 

b) radio reporters/shows 

d) Hispanic 

c) TV reporters 

c) TV reporters 

e) Japanese 

23) Economics/Finance 

d) specialized publication reporters 

d) specialized puUacation reporters 

0 French 

a) newspaper reporters 

e) calendar listings 


g) German 

b) radio reporters 


36) President s List 

h) Korean 

c) TV reporters 

40) Politics 

a) media 

1) Chinese 

d) specialized publication reporters 

a) newspaper reporters 

b) radio reporters 

b) colleagues 

IOTE: Dndgrilnul atemrln 

24) Education 

c) TV reporters 

57) Terrorism 

a) newspaper reporters 

d) specialized publication reporters 

a) newspaper reporters 


Itlch follow arc major categories, 
■tailing extensive media listings in 
b-categories a, b, c. Noo-under- 
led categories generally contain 
tings limited to local media la sub- 
teg or lea a, b, c. 


JBJECT or AUDIENCE 

) () Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 

national and syndicates) 
d) specialized publication reporters 
>—v (magazine, newsletters, etc.) 

Architecture 

a) newspaper reporters 

d) specialized publication reporters 

IJ) Ait 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 
c) calendar listings 

27) EnYironmcni 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


41) Pentagon/Defense 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) fhiblic Policy - 

( a) newspaper reporters'^- 
dfspeaalizaf publication reporters 

43) Puhlir/International Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Reyulatorv Agencies 

( a) newspaper rep orters" 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 
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MEDIA CONTACT 


April 11, 1991 
Heather Ittel 
(202) 994-6460 


MEDIA TIP SHEET — EARTH DAY 1991 

Listed below are faculty at The George Washington University who 
can comment on a variety of subjects relating to the environment 
and Earth Day 1991, officially on Monday, April 22. 


CORPORATE RESPONSIBILITY TOWARDS THE EARTH 

Mark Sterik, assistant professor of strategic management 
(202) 994-5621 (office) (202) 659-8058 (home) 

"Its good business sense to be environmentally responsible." 
Businesses like 3M and The Body Shop, who excel in practices to 
consider the environment in their total operations, are successful. 

"Companies need to look at all the segments of their organization 
when considering the environment. This complete 'strategic 
environmental management' (SEM) includes a company's overall 
strategy, corporate structure, staffing, management style, 
research & development (R&D), marketing and production 
operations. 

An organization's R&D can identify how a firm's current products 
and processes impact its many environments and reformulate 
products and processes to minimize damage. Manufacturing systems 
— such as "total quality management and "total preventative 
maintenance" — can greatly contribute to waste reduction because 
these are typically the organizational entities which use the 
greatest amounts of energy and materials. 

Sterik has done extensive research and writing in corporate 
environmental management strategies. 


TOXIC EFFECTS OF COAL ON ACQUATIC LIFE 

Randall Packer, Professor of Biological Sciences 

(202) 994-6977 (office) 

Packer has studied the toxic effects of burning coal near aquatic 
life. He believes that burning coal has been a primary cause of 


More 




EARTH DAY 




acid rain. Packer says the federal government should promote the 
benefits of conservation and institute a tax to force business to 
abide by the rules. 

Packer has served as a research associate at the Laboratory of 
Comparative Animal Respiration at the University of Bristol, 
England. He is a member of the American Association for the 
Advancement of Science and the American Society of Zoologists. 
Packer earned the doctoral degree from Pennsylvania State 
University. 


THE ECOLOGY OF TROPICAL RAINFORESTS 

David Wigston, Visiting Professor of Environmental Science 

GW Dept, of Biological Sciences 

(202) 994-6090 (office) (202) 625-2391 (home) 

"In tropical, developing countries environmental damage is 
accompanied by social disruption of traditional life-styles and 
economic exploitation of Third World economies by the developed 
world. 

"Nevertheless, humankind needs timber and wood products, so 
tropical forests are important to the economy of the countries 
where they are found, and for the world as a whole. Social, 
scientific and economic research and development is needed to 
reconcile demands on tropical forests with environmental 
conservation. Agro-forestry is an example of such an approach." 

Wigston is a visiting professor from the Northern Territory 
University in Australia. He is a Fellow of the Linnaean Society 
of London, The Institute of Biology, the British Ecological 
Society and the Australian Institute of Biology. 


ENVIRONMENTAL POLICY — IS GOVERNMENT DOING ENOUGH 

Robert W. Rycroft, Associate Professor in the Center for 

International Science and Technology Policy 

(202) 994-7292 (office) 

"Earth Day 1991 will feature the acceleration of posturing by all 
parties-at-interest, but little prospect of meaningful action to 
enhance global environmental quality. It will not be for lack 
of opportunity. Between now and the end of 1992, we will have 
had another presidential election, and the United Nation's 
Conference on Environment and Development, not to mention the 
integration of European economies. Ironically, the very fact 


-More- 


EARTH DAY 




that environmental issues will be highly visible will preclude 
the delicate negotiations and tough compromises that are 
necessary to balance economic and environmental objectives. 

Under the spotlight, everyone will try to look "green," but the 
dominant color will be yellow." 

Rycroft is coauthor of "The Acid Rain Controversy" and "The Risk 
Professionals." He has served as a consultant to the National 
Science Foundation, the U.S. Congress Office of Technology 
Assessment and the Environmental Protection Agency. 


CONSUMPTION AND POPULATION ISSUES MUST BE RESOLVED FIRST 

Arnold W. Reitze, Jr., Professor of Law and Director of the LL.M. 

Program in Environmental Law 

(202) 994-6908 (office) 

Reitze believes that more stringent environmental regulations 
will not work unless attempts are made to resolve population and 
consumption issues. 

Reitze has been the director of GW's environmental law program 
since its inception at the University in 1970. He has written 
extensively on environmental law topics especially on air 
pollution and environmental/energy issues. 
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MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


MEDIA TIP SHEET — EARTH DAY 1991 

Listed below are faculty at The George Washington University who 
can comment on a variety of subjects relating to the environment 
and Earth Day 1991, officially on Monday, April 22. 


CORPORATE RESPONSIBILITY TOWARDS THE EARTH 

Mark Sterik, assistant professor of strategic management 
(202) 994-5621 (office) (202) 659-8058 (home) 

"Its good business sense to be environmentally responsible." 
Businesses like 3M and The Body Shop, who excel in practices to 
consider the environment in their total operations, are successful. 

"Companies need to look at all the segments of their organization 
when considering the environment. This complete 'strategic 
environmental management' (SEM) includes a company's overall 
strategy, corporate structure, staffing, management style, 
research & development (R&D), marketing and production 
operations. 

An organization's R&D can identify how a firm's current products 
and processes impact its many environments and reformulate 
products and processes to minimize damage. Manufacturing systems 
— such as "total quality management and "total preventative 
maintenance" — can greatly contribute to waste reduction because 
these are typically the organizational entities which use the 
greatest amounts of energy and materials. 

Sterik has done extensive research and writing in corporate 
environmental management strategies. 


TOXIC EFFECTS OF COAL ON ACQUATIC LIFE 

Randall Packer, Professor of Biological Sciences 
(202) 994-6977 (office) 

Packer has studied the toxic effects of burning coal near aquatic 
life. He believes that burning coal has been a primary cause of 
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acid rain. Packer says the federal government should promote the 
benefits of conservation and institute a tax to force business to 
abide by the rules. 

Packer has served as a research associate at the Laboratory of 
Comparative Animal Respiration at the University of Bristol, 
England. He is a member of the American Association for the 
Advancement of Science and the American Society of Zoologists. 
Packer earned the doctoral degree from Pennsylvania State 
University. 


THE ECOLOGY OF TROPICAL RAINFORESTS 

David Wigston, Visiting Professor of Environmental Science 

GW Dept, of Biological Sciences 

(202) 994-6090 (office) (202) 625-2391 (home) 

"In tropical, developing countries environmental damage is 
accompanied by social disruption of traditional life-styles and 
economic exploitation of Third World economies by the developed 
world. 

"Nevertheless, humankind needs timber and wood products, so 
tropical forests are important to the economy of the countries 
where they are found, and for the world as a whole. Social, 
scientific and economic research and development is needed to 
reconcile demands on tropical forests with environmental 
conservation. Agro-forestry is an example of such an approach." 

Wigston is a visiting professor from the Northern Territory 
University in Australia. He is a Fellow of the Linnaean Society 
of London, The Institute of Biology, the British Ecological 
Society and the Australian Institute of Biology. 


ENVIRONMENTAL POLICY — IS GOVERNMENT DOING ENOUGH 

Robert W. Rycroft, Associate Professor in the Center for 

International Science and Technology Policy 

(202) 994-7292 (office) 

"Earth Day 1991 will feature the acceleration of posturing by all 
parties-at-interest, but little prospect of meaningful action to 
enhance global environmental quality. It will not be for lack 
of opportunity. Between now and the end of 1992, we will have 
had another presidential election, and the United Nation's 
Conference on Environment and Development, not to mention the 
integration of European economies. Ironically, the very fact 
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that environmental issues will be highly visible will preclude 
the delicate negotiations and tough compromises that are 
necessary to balance economic and environmental objectives. 

Under the spotlight, everyone will try to look "green," but the 
dominant color will be yellow." 

Rycroft is coauthor of "The Acid Rain Controversy" and "The Risk 
Professionals." He has served as a consultant to the National 
Science Foundation, the U.S. Congress Office of Technology 
Assessment and the Environmental Protection Agency. 


CONSUMPTION AND POPULATION ISSUES MUST BE RESOLVED FIRST 

Arnold W. Reitze, Jr., Professor of Law and Director of the LL.M. 

Program in Environmental Law 

(202) 994-6908 (office) 

Reitze believes that more stringent environmental regulations 
will not work unless attempts are made to resolve population and 
consumption issues. 

Reitze has been the director of GW's environmental law program 
since its inception at the University in 1970. He has written 
extensively on environmental law topics especially on air 
pollution and environmental/energy issues. 
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Local Daily 

a) Metro Desk 

b) Style. Capital Life 

c) National Desk 

-) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Nonhem Virginia 

3) Local TV 
J a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

^) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

-f) Genera] Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

L ) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

^ I Wire Services 
^Va) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

Y* Syndicaies/News Services 

a) Newspapers 

b) Broadcast 

National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

f (j)) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


IOTE: Underlined categories 
bleb follow arc major categories, 
otalaing extensive media listings In 
b-categodes a, b, c. Non-under- 
ted categories generally contain 
tings limited to local media in sub* 
tegories a, b, c. 


JBJECT or AUDIENCE 

I () Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

\ 2) Architecture 

a) newspaper reporters 
d) s pecializ e d publication reporters 

15) Ait 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 


15) Business 


a) newspaper reporters 



iliealion reporters. 


16) College Newspapers (local) 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 


29) Film 

8) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Comumif 

a) newspaper reporters 

b) radio reporter:; 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Financc 

a) newspaporeporters 
^^racLuaji^ofiers > 

d) specialized publication reporters 


24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) EpYironmcni 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


33) Law/Thc Coura 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar Itsungs 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized public anon reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Muslims 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Ptmaton/Ptfcnsc 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

Ai) Piihlir/lnignulionri Afhin 
State Deoanmenl 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

<8) IccIuipIpcv 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters - ** 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) WQmcn/FamilYA.cisureOrienicd 

Amlicnwc 

d) specialized publications 

54) IsmhQncnicd Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar lisungs 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized pul~ication reporters 

56) Piesidcm's List 

a) media 

b) colleagues 

37) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

38) Jewish Media 

a) newspapers 

b) broadcast 
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April 12, 1991 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 
Nicole Szulc Sachs 
(304) 274-1286 


FOR IMMEDIATE RELEASE 

CONFERENCE ADDRESSES A "CORPORATE PERESTROIKA" FOR AMERICA — 

MANAGEMENT 1 S MOST CRUCIAL CHALLENGE 

"Although businessmen have continually proclaimed the 
virtues of the free press enterprise systems, their own firms 
have usuallly been managed using roughly the same centralized, 
authoritarian planning found in the Soviet Union," say Wharton 
School professor Russell Ackoff and GW professor William Halal. 

Ackoff and Halal, along with a group of leading-edge 
corporate executives, hope to resolve this contradition in 
American corporations. The two professors have organized a 
conference on "Internal Markets" which shows how progressive 
corporations are bringing free enterprise inside their 
organizations. The meeting is sponsored by The George Washington 
University and the Institute for Interactive Management 
(Interact), directed by Ackoff. It will be held May 30-31, 1991, 
at The Washington Marriott Hotel. 

"America is experiencing a 'Corporate Perestroika,'" say 

-More- 





INTERNAL MARKETS CONFERENCE 


—2 — 


Ackoff and Halal. "This change towards internal markets is the 
most important challenge facing executives today; it's roughly 
the same challenge posed by today's restructuring of socialist 
economies." 

Designed as a working meeting, the conference will bring 
together notable executives, academics and consultants who are 
creating a new perspective of management. This new perspective 
was born out of such 1980s trends as pay-for-performance and 
decentralized profit centers, and carries these concepts to their 
logical conclusion — self-organizing and internal market 
economies that bring the advantages of the free enterprise system 
inside the corporation. 

Other speakers include Julio Bartol, president, ARMCO Latin 
American Division; John MacLean, executive vice-president, 
Canadian Imperial Bank of Commerce; Ray Miles, former dean, 
University of California-Berkeley; James Rinehart, former CEO, 
Clark Equipment Company; Bert C. Roberts, president, MCI Corp.; 
Doug Ross, president. Corporation for Enterprise Development; and 
Amitai Etzioni and Peter Vaill, professors at The George 
Washington University. 

Among the topics addressed at the conference include "The 
Emerging Perspective of Internal Markets," "Transforming 
Bureacracies into Enterprises," "Fostering Enterprise in the 
Public Sector," "Building the Organizational Infrastructure" and 
Shaping a Dynamic Organizational Culture." 

—30— 

**Note: Media who would like additional information, should 
contact Heather Ittel in the Office of University Relations at 
(202) 994-6460. 
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(202) 994-6460 
Nicole Szulc Sachs 
(304) 274-1286 

FOR IMMEDIATE RELEASE 

CONFERENCE ADDRESSES A "CORPORATE PERESTROIKA" FOR AMERICA — 

MANAGEMENT'S MOST CRUCIAL CHALLENGE 

"Although businessmen have continually proclaimed the 
virtues of the free press enterprise systems, their own firms 
have usuallly been managed using roughly the same centralized, 
authoritarian planning found in the Soviet Union," say Wharton 
School professor Russell Ackoff and GW professor William Halal. 

Ackoff and Halal, along with a group of leading-edge 
corporate executives, hope to resolve this contradition in 
American corporations. The two professors have organized a 
conference on "Internal Markets" which shows how progressive 
corporations are bringing free enterprise inside their 
organizations. The meeting is sponsored by The George Washington 
University and the Institute for Interactive Management 
(Interact), directed by Ackoff. It will be held May 30-31, 1991, 
at The Washington Marriott Hotel. 

"America is experiencing a 'Corporate Perestroika,'" say 
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Ackoff and Halal. "This change towards internal markets is the 
most important challenge facing executives today; it's roughly 
the same challenge posed by today's restructuring of socialist 
economies." 

Designed as a working meeting, the conference will bring 
together notable executives, academics and consultants who are 
creating a new perspective of management. This new perspective 
was born out of such 1980s trends as pay-for-performance and 
decentralized profit centers, and carries these concepts to their 
logical conclusion — self-organizing and internal market 
economies that bring the advantages of the free enterprise system 
inside the corporation. 

Other speakers include Julio Bartol, president, ARMCO Latin 
American Division; John MacLean, executive vice-president, 
Canadian Imperial Bank of Commerce; Ray Miles, former dean, 
University of California-Berkeley; James Rinehart, former CEO, 
Clark Equipment Company; Bert C. Roberts, president, MCI Corp.; 
Doug Ross, president, Corporation for Enterprise Development; and 
Amitai Etzioni and Peter Vaill, professors at The George 
Washington University. 

Among the topics addressed at the conference include "The 
Emerging Perspective of Internal Markets," "Transforming 
Bureacracies into Enterprises," "Fostering Enterprise in the 
Public Sector," "Building the Organizational Infrastructure" and 
Shaping a Dynamic Organizational Culture." 

—30— 

**Note: Media who would like additional information, should 
contact Heather Ittel in the Office of University Relations at 
(202) 994-6460. 
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HU/ 


1) Ix)cal Daily 


Metro Desk 


b) Style, Capital Life 


c) National Desk 


2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

e) Loudoun County 


13) Art 


a) newspaper reporters 

b) radio reporters 

c) TV repo r t er s 

d) specialized publication reporters 

e) calendar listings 



a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 

f) Dean’s List 


4) Local Radio *- 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5>Gcncral Interest and News Magazine 

a) I>ocal Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) I lome Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicatcs/Ncws Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) 1 lispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 

j) Israel 


18) Computers 

a) newspaper report e rs 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper re porters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Co nsumer 

a) newspaper reporters 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio r eporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio r eporters 

c) TV report er s 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Ftnance 

a) newspaper re port e r s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper r eport ers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


26) Engineering 

(NOTE: T T ndf»rlined c ategories whkh follow are c ) TV reporters 

major categories, containing extensive media d) specialized publication reporters 

listings In sub-categories a, b, c. Non-underllned c ) calendar listings 

categories generally contain listings limited to local 

media in sub- 27) Enviforepcpl 

categories a, b, c. ») newspaper reporters 

c) TV reporters 

d) s pecialized publication reporters 


SUBJECT or AUDIENCE 

11) Advert is ing/Publ ic Relations/ 

Marketing 

'—■v a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
• d) specialized publication reporters 


28) Federal 

a) newspaper r e p ort er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

29) Film 

a) newspaper re port er s 

b) radio reporters 

c) TV reporter s 

d) specialized publication report e rs 

e) calendar listings 


30) Hgfitii fop'irei 

a) newspaper repo rt ers 

b) radio re port e rs 

c) TV report er s 

d) specialized publication report e rs 

e) calendar listings 


31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper r eport er s 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 


33) Law/The Court! 

a) newspaper r eport er s 

c) TV report er s 

d) specialized publication reporters 

e) law reviews 


34) Libraries 

d) specialized publication reporters 


49) T£l999fEmVlication? 

a) newspaper reporters 

d) specialized publication reporter 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White Ifauie 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication report e rs 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) W,orgeTvFatpny/Uisvire-Ori?Tlted 

Audience 

d) specialized publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper re port e rs 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music _ 

^ a) newspaper repnrterC> 


tion re ^jitet*— 

40) Politics 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) PentagoivPcfensc 

National Security 

a) newspaper re port er s 

c) TV report e rs 

d) specialized publication reporters 


Lredio re p erts rs 
' c) TVjcponcxsI • 



54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publicatians/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reportersAhowg 

c) TV reporters 

d) specialized publicalkai reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

60) International 

a) newspapers 

b) radio reporters 

c) TV reporters 

d) specialized publication report e rs 


42) Public Policy 

a) newspaper report er s 
d) specialized publication reporters 

43) Affair 

Stale Department 

a) newspaper re port er s 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 


61) Banking 

a) newspapers 

c) TV reporters 

d) specialized publication reporters 

OTHER: 



44) Regulatory Agencies 

a) newspaper re port er s 

b) radio re port e rs 

c) TV report er s 

d) specialized publication report er s 

45) Religion 

a) newspaper re port ers 
d) specialized publication report e rs 




46) Social Sciences (Psychology, EFFECTIVE 4/91, GWU 

Sociology) 

a) newspaper re port ers 
d) specialized publication reporters 


47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 




















































Office of University Relations • Washington, D.C. 20052 • (202)994-6460 

April 15, 1991 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 

PUBLIC CONTACT: Lisner Audtitorium 

(202) 994-1500 


FOR IMMEDIATE RELEASE 

DUKE ELLINGTON ORCHESTRA PLAYS "THE LIBERIAN SUITE" — 

FIRST TIME SINCE 1976 

The Duke Ellington Orchestra performance at GW's Lisner 
Auditorium will feature "The Liberian Suite," an Ellington 
composition that has not been performed since 1976, announced The 
Charlin Jazz Society and The George Washington University. The 
composition highlights the orchestra's April 26 concert — the 
finale to GW's University Series 1990-91. 

Co-sponsored by GW and the Charlin Jazz Society, the concert 
is part of the city's "Duke Ellington Month Festival." Mayor 
Sharon Pratt Dixon has declared April 26th as "Duke Ellington 
Orchestra Day." Pamela Holt, executive director of the D.C. 
Commission on the Arts and Humanities and the mayor's cultural 
advisor will present the proclamation to Mercer Ellington at the 
concert. 

In 1948, the Liberian government commissioned Duke Ellington 
to compose a special piece. The result was "The Liberian Suite," 
which, according to son Mercer Ellington, was played only twice 


-More 
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by the "Duke" himself and only once by Mercer. 

In 1976, two years after Duke Ellington's death, the 
masterpiece was performed, under Mercer Ellington's direction, 
for the United Nations at the Cathedral of Saint John the Divine 
in New York. At the end of the program — which was introduced 
by First Lady Betty Ford — the U.N. awarded Mercer Ellington 
"The Star of Africa." 

In order to perform the piece again, Mercer Ellington had to 
uncover some missing lyrics. According to Mercer, "One of the 
vocal selections "I Like the Sunrise" had a double significance 
for my father...the sunrise of this life and the sunrise of the 
life to come." 

The orchestra will feature two singers and a dancer who will 
perform the vocal and dance segments of "The Liberian Suite." 

Tickets for the concert, entitled, "Salute to the Duke," are 
$22 for general public and $10 for students. The performance 
begins at 8:00 p.m. in GW's Lisner Auditorium, 730 21st Street, 
NW. Tickets can be purchased at all Ticketron and PhoneCharge 
outlets, (202) 432-0200. Special discount rates for groups are 
available by calling (202) 994-9120. For more information call 
(202) 994-1500. 
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SLUG: — 
AUTHOR: 


f\ , NEWS RELEASE DISTRIBUTION FORM, UNIVERSITY RELATIONS OFFICE 

__ 

izk*=M±L4L_ _ DATE RELEASED: _ — A r/i , 


1) I^cal Daily 

v a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro News papers 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

c) Loudoun County 


13) Art 



14) BlacX-U! leillEtTAudicncc 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper r eport ers 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

e) calendar listings 



16) College Newspapers Qocal) 

3) Local IV 

a) News Desk 

17) Community (Non-Media) 
a) Campus 

b) Public Affairs Director 

b) D.C. 

c) PSA Director 

c) Maryland 

d) Virginia 

d) Talk Show/Public Affairs Show 

e) Special Campus 

0 Dean’s List 

4) Local Radio ^ 

18) Computers 

a) News Director 

a) newspaper reporters 

b) PSA Director 

d) specialized publication reporters 

c) Calendar Listings 

e) calendar listings 

d) Talk Show/Public Affairs Show 


19) Congress 

5) General Interest and News Magazine 

a) newspaper reporters 

a) I>ocal Coverage 

b) radio reporters 

b) National Coverage 

c) TV reporters 

d) specialized publication reporters 

6) National Daily 

a) Washington Bureau 

20) Consumer 

b) I lome Office 

a) newspaper reporters 

c) Lifestyle Lditor 

b) radio reporters 

d) Op-Ed Editor 

c) TV reporters 

d) specialized publication reporters 

7) Wire Services 

a) City Desk 

21) Dance 

b) National Desk 

a) newspaper reporters 

c) Broadcast 

b) radio reporters 

d) Daybooks 

c) TV reporters 

d) specialized publication reporters 

8) Syndicatcs/Ncws Services 

e) calendar listings 

a) Newspapers 

b) Broadcast 

22) Drama 

a) newspaper reporters 

9) National Broadcast 

b) radio reporters 

a) Network Radio News Desk 

c) TV reporters 

b) Network Radio Shows 

d) specialized publication reporters 

c) Network TV News Desk 

e) calendar Listings 

d) Network TV Shows 

e) N(*i-Nctwork Radio Talk Shows 

23) Economica/Fmance 

a) newspaper repeaters 

10) Foreign Media 

b) radio reporters 

a) Australian 

c) TV reporters 

b) British 

d) specialized publication reporters 

c) Canadian 

d) Hispanic 

24) Education 

c) Japanese 

a) newspaper reporters 

0 French 

b) radio reporters 

g) German 

c) TV reporters 

h) Korean 

d) specialized publication reporters 

i) Chinese 

j) Israel 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 


major categories, containing extensive media d) specialized publication reporters 

listings in sub-categories a, b, c. Non-underllned c ) calendar listings 

categories generally contain listings limited to local 

media in sub- 

27) Environment 

categories a, b, c. 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

SUBJECT or AUDIENCE 


28) Federal 

11) Advertising/Public Relations/ 

a) newspaper reporters 

Marketing » 

b) radio reporters 

a) newspaper reporters (local, 

c) TV reporters 

national and syndicates) 

d) specialized publication reporters 

d) specialized publication reporters 

(magazine, newsletters, etc.) 

29) Film 

a) newspaper reporters 

12) Architecture 

b) radio reporter! 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

d) specialized publication reporters 

e) calendar listings 


30) Hcilth Sffvirey 

a) newspaper re po r t ers 

b) radio reporters 

c) TV reporters 

d) specialized publication report er s 

e) calendar listings 

31) Historical 

d) specialized publication report ers 

32) Ufca 

a) newspaper r e port ers 

b) radio reporters 

c) TV report ers 

d) specialized publication report e rs 

33) Ltw/Tbc Courts 

a) newspaper r eport er s 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporter s 

d) specialized publication report ers 

e) calendar listings 

36) Media 

a) newspaper report ers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper re port ers 

b) radio reporters 

c) TV reporters 

d) specialized publication report e rs 

e) calendar listings 

40) Politics 

a) newspaper r e port er s 

b) radio reporters 

c) TV rep o rt ers 

d) specialized publication reporters 

41) Pent! gon/Dcfc Dsc 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper re port ers 
d) specialized publication reporters 

43) Public/btematimal Afflin 

State Department 

a) newspaper re por ters 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper r epot le ts 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporter 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication re porter 

52) Women s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) WofficryTamOv/Lcisurc-Oricnted 

Audience 

d) specialized publications 

54) Youth-Orie nted Audience 

a) newspaper reportcrs/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

60) International 

a) newspapers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

61) Banking 

a) newspapers 

c) TV reporters 

d) specialized publication reporters 


OTHER: 


L&a* AJ, 

EFFECTIVE 4/91, GWU 
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April 15, 1991 

FOR MORE INFORMATION: (202) 994-1525 

(202) 994-7091 

MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW'S DIMOCK GALLERY SHOWCASES WORKS 

BY UNIVERSITY M.F.A. CANDIDATES 


EVENT: Works by master of fine arts candidates at The George 
Washington University will be featured in the Dimock 
Gallery's "Spring 1991 M.F.A. Thesis Candidate Show." The 
exhibit will include works in design, painting and visual 
communications. 

Participating artists include Beni Chibber-Rao, Jack 
Clinton, Rossella Matamoros, Weerasak Naveekarn and 
Christine Quackenbush. 

WHEN: May 2-23, 1991 

Tuesday through Friday, 10:00 a.m. to 5:00 p.m. 

Saturday, noon to 5:00 p.m. 

Sunday and Monday, closed to the public 

WHERE: Dimock Gallery, The George Washington University 
Off the lower lounge of Lisner Auditorium 
21st and H Streets, NW 
Washington, DC 

COST: Free and open to the public 

***************************************************************** 

Works by master of fine arts candidates at The George 
Washington University will be showcased in the Dimock Gallery's 
"Spring 1991 M.F.A. Thesis Candidate Show." The exhibit,, which 


-More- 






DIMOCK GALLERY 




will run from May 2 through May 23, features works in design, 
painting and visual communications. 

Participating artists include Beni Chibber-Rao, Jack 
Clinton, Rossella Matamoros, Weerasak Naveekarn and Christine 
Quackenbush. 

The Dimock Gallery is located off the lower lounge of GW's 
Lisner Auditorium, 21st and H Streets, NW. Hours are Tuesday 
through Friday, 10:00 a.m. to 5:00 p.m., and Saturday, noon to 
5:00 p.m. The gallery is closed to the public on Sunday and 
Monday but open for selected Lisner Auditorium performances. 
Admission is free. For more information call (202) 994-1525 or 


(202) 994-7091. 
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M, UNiyEjJSlTY RELATIONS OFFICE, 






DATE RELEASED: 


V-sF.-f/ 


NEWS RELEASE 

SLUG: W i (Ul 

A^HOR: , 

1) LocaJ Daijy_ 

r: i) Metro PestL ^^ 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

3) General Interest and News Magazine 
-- —a) Local Coverage 
b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 
t^^Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 


NOTE: Underlined categories 
trhich follow are major categories, 
ontainlng extensive media listings In 
ub-categories a, b, c. Non-under- 
ined categories generally contain 
istings limited to local media In tub- 
ategorlea a, b, c. 


UBiECT or AUDIENCE 

1) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
r ^-\al and syndicates) 
d) Jized publication reporters 
(magazine, newsletters, etc.) 

2) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

3) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
c) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

131 Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 


23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
23) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Eilm 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology. 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 


3 newspaper reporters 



specialized publication reportage 


41) Pentagon/Defense 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) PubU ^Policv 
Tnevi 

dj specialized publication reporters 

43) Publicflmcmaiional Attain 

Stale Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


31) While House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Womcn/Familv/UisurfrQricnicd 

Audience 

d) specialized publications 

54) Youih-Qricnicd Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Sna££ 

a) newspaper reporterVcolumns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

37) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 


d) radio reporters 
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April 15, 1991 

CONTACT: Loretta Hardge 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

SIGELMAN TO CHAIR GW POLITICAL SCIENCE DEPARTMENT 

WASHINGTON, DC — Lee Sigelman, a widely published and 
highly regarded scholar of American political behavior, has been 
appointed chair of the Department of Political Science at The 
George Washington University, GW President Stephen Joel 
Trachtenberg announced today. Sigelman will assume his new 
position on August 15, 1991. 

"We are delighted with Dr. Sigelman's appointment," 
Trachtenberg says. "He is an eminent scholar and a skilled 
administrator who, I am certain, will be a tremendous asset to 
our political science department and to the University community 
as a whole." 

Sigelman, 46, comes to GW from the University of Arizona 
where he has served as Dean of the faculty of Social and 
Behavioral Sciences since 1987. At Arizona, he also holds a 
tenured appointment in political science with joint appointments 
in communication and public administration. 

Previously, he chaired the University of Kentucky political 
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SIGELMAN TO CHAIR POLITICAL SCIENCE 
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science department from 1981 to 1985 and directed the National 
Science Foundation political science program from 1985 to 1987. 
Sigelman also has served on the faculties of Vanderbilt and Texas 
Tech universities. 

He has authored, edited or co-edited seven books and nearly 
200 research reports, journal articles and book chapters. His 
latest book, '"'Black Americans' Views of Racial Inequality: The 
Dream Deferred,” was co-authored with Susan Welch and recently 
released by Cambridge University Press. His works cover issues 
ranging from comparative political studies to public opinion and 
popular culture. 

Robert Kenny, Dean of GW's Columbian College of Arts and 
Sciences, notes that Sigelman has "been phenomenally successful 
as a Dean at Arizona, and we're hoping that this appointment will 
be a major step in giving our department important national 
visbility. He is widely admired in professional circles and 
we're expecting vigorous new leadership.” 

Jeffry Henig, associate professor of political science at GW 
and chair of the search committee, says Sigelman has a good track 
record of helping younger faculty with their career development, 
which would make him a good colleague as well as leader. Henig 
also points out that Sigelman is a prolific scholar, having 
published a diverse body of articles. 

Sigelman is active in a number of professional and scholarly 
associations, including the American Political Science 
Association, the American Association for Public Opinion Research 
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3 


and the Southwestern Social Science Association. He served for 
six 'years as editor of the "American Politics Quarterly" and 
currently is a member of the editorial boards of "Administration 
and Society," "Social Science Quarterly," and "Public Opinion 
Quarterly." 

He completed his B.A. degree at Carleton College, and his 
M.A. and Ph.D. degrees at Vanderbilt. Sigelman, a native of 
Watertown, SD, is married to Carol Kimball Sigelman, a 
developmental psychologist, who will join the GW faculty in 
September 1992. 
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which would make him a good colleague as well as leader. Henig 
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1) Ix)cal Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

e) Loudoun County 

3) Local TV 

a) NewsDeskT ; 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

SXGpncral Interest and News Magazine 

a) l>ocal Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) I lome Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 
. - _ b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

c) N<*i-Nclwork Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) I Iispanic 

e) Japanese 

f) French 

g) German 

h) Korean 

i) Chinese 

j) Israel 


13) Art 

a) newspaper re po r t er 

b) radio re porters 

c) TV repo r t er s 

d) specialized publication reporte r s 

e) calendar listings 

14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

*) newspaper reporters^ 

b) radio reporters 
gfr'TVIneporticrf^ 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 

f) Dean’s List 

18) Computers 

a) newspaper re port er s 

d) specialized publication reporters 

e) calendar listings 

19) Con gre» 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

21) Dance 

a) newspaper re p o rt er s 

b) radio report e rs 

c) TV reporters 

d) specialized publication report er s 

e) calendar listings 

22) Drama 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Ftnancc 

a) newspaper repo rt ers 

b) radio reporters 

c) TV report er s 

d) specialized publication report e rs 


24) Education 


reporters 


b) radio reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper report er s 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

(NOTE: I T nderllned categories whkh follow are c ) TV reporters 
major categories, containing extensive media d) specialized publication reporters 
listings In sub-categories a, b, c- Non-underllned c ) calendar listings 
categories generally contain listings limited to local 

27) Environment 
a) newspaper re port er s 

c) TV reporters 

d) specialized publication reporters 


media in sub- 
categories a, b, c. 

SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 

Marketing 

— a) icwspaper reporters (local, 

national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 


28) Federal 

a) newspaper repo rt ers 

b) radio reporters 
* c) TV reporters 

d) specialized publication report er s 

29) Film 

a) newspaper re por t er s 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 

e) calendar listings 


30) HcfittiSsiYissa 

a) newspaper re port er s 

b) radio re port e rs 

c) TV reporters 

d) specialized publication report er s 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper re port er s 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

331 Liw/Tbc Court! 

a) newspaper r eport ex a 

c) TV report er s 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper re port e rs 

d) specialized publication reporters 

e) calendar listings 

36) M&&1 

a) newspaper re port er s 

b) radio reporters 

c) TV reporter s 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper re port ers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcntagon/Pcfepsc 

S ecuri ty 

a) newspaper re port er s 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper re port ers 
d) specialized publication reporters 

43) Pubiic/lnigmitfi™] Mm 

State Department 

a) newspaper re port ers 

b) radio reporters 

c) TV report ers 

d) specialized publication report e rs 

44) Regulatory Agencies 

a) newspaper re port er s 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 

45) Religion 

a) newspaper re port er s 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper re port e r s 
d) specialized publication reporter s 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


49) Tglgggmnm nicahon? 

a) newspaper reporters 

d) specialized publication reporter 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter? 

32) Won yn ’s jssuqy 

a) newspaper reporters 
d) specialized publication reporters 

53) Worpcn/F affifly /Uisvre-Oncntcd 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper rcpartcrs/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publicatians/rcpcrts 

e) calendar listings 

55) Space 

a) newspaper rcpartcrs/columns 

b) radio rcporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President s List 

a) media 

b) colleagues 

57) IcrrorisiQ 

a) newspaper reporters 

c) TV report e rs 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

60) International 

a) newspapers 

b) radio reporters 

c) TV reporters 

d) specialized publication report ers 

61) Banking 

a) newspapers 

c) TV reporters 

d) specialized publication reporters 


OTHER: 
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April 16, 1991 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


BACKGROUND 

STUDENTS BRING APPLE COMPUTERS TO GW THROUGH MARKETING EVENT 

In a competition held earlier this month, two teams of GW 
students presented formal marketing campaigns — complete with 
surveys, slides, detailed marketing plans and an intensive 
question and answer session — to Apple Computer Inc. executives 
at the company's regional headquarters. The winning students, 
undergraduates in an introductory marketing course at The George 
Washington University, earned $30,000 in Apple computers which 
the company is donating to the University. 

The winning campaign, developed for the the GW campus, is 
dubbed "Let Apple Help You Stick It To Your Finals.” The 
campaign revolves around a balloon-popping event to encourage 
college students to tryout the Macintosh by entering a drawing 
for a variety of prizes, one of which is the computer. To enter, 
participants use a five-minute introductory computer program 
designed by GW senior Scott Kleeman to showcase the "user- 
friendly Macintosh," says student spokesman Steven Fischer. 


-More- 



GW'S APPLE EVENT 


—2 — 


"I think this course is a good example of using outside 
sources that relate the classroom experience to the real world," 
says GW professor Charles Jacobina, who taught the marketing 
course. "This project gave students a first-hand view of what it 
really takes to develop a marketing plan — from concept, to 
strategy, to presentation and finally to convincing the customer. 
And that's what marketing is all about." 

Fischer, Kleeman, and teammates Robin Hannah, Elizabeth 
Patience and Richard Williams, represented the winning class in 
presentations and will help organize the event at GW on Monday, 
April 22. 

"I would say both presentations were as good as some of the 
pitches we have seen from smaller agencies," says Jill Rabin, 
business development manager at Apple and one of the judges of 
the competition. "They all knew their subjects, so they came off 
as confident and comfortable." 

"This program offers students a real life marketing 
experience," says Martha Sprague, Apple account executive who 
spearheaded the project with GW professor Charles Jacobina. "The 
student presentations reflected a great deal of professionalism 
and organization." 


April 16, 1991 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


REQUEST FOR COVERAGE 

STUDENTS BRING APPLE COMPUTERS TO GW THROUGH MARKETING EVENT 


EVENT: Undergraduate students in GW's introductory marketing 

course are culminating a semester-long marketing project 
for Apple computers with a promotional event "Let Apple 
Help You Stick It To Your Finals." 

The event was developed after students presented a 
marketing campaign — complete with surveys, slides, a 
detailed marketing plan and an intensive question and 
answer session — to Apple Computer Inc. executives. 

Students also will wear promotional t-shirts developed for 
the campaign and will provide survival kits as well as 
pins for balloon-popping. 

WHEN: Monday, April 22, 1991 

11:00 a.m. to 2:00 p.m. 

WHERE: The George Washington University 
Marvin Center, "Marketplace" 

800 21st St., NW 


—30— 

**Note: Media wishing to attend the event should contact Heather 
Ittel in the Office of University Relations, (202) 994-6460. 
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Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) MeDjLfctewspapers 
<^_a)D£^ 

^Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 

f) French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 



14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) EcQnomics/Financg 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


24 


-A ) n ewsp a p er reporters 

b) radio reporters 

c) TVjgjon$rs _ 

d) specialized publication reporters 


25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


33) Law/rhg..Cpuns 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcniagon/Ptfensc 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 

d) specialized publication reporters 

43) Public/lntemaiional Affaire 

State Department 
c ^l)r newspaper reporters 

b) radiore porters 

c) TV reporters _ 

vTd)specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 

d) specialized publication reporters 


50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters^*^ 

c) TV reporters 

d) specialized publication reporters 

52) Wom en' s is sues 

a) newspaper reporters 
d) specialized publication reporters 

53) Wflmgn/Family/Lcisure-Qiignicd 

Audisnws 

d) specialized publications 

54) Yomh-Onemed Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Sj23££ 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized put'ication reporters 

56) President's Lisi 

a) media 

b) colleagues 

57) ioifiiism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 
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April 16, 1991 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

PEW FELLOWSHIP IN INTERNATIONAL AFFAIRS 

GOES TO GW PROFESSOR MICHAEL SODARO 

Michael J. Sodaro, associate professor of political science 
and international affairs at The George Washington University, 
and a member of GW's Institute for Sino-Soviet Studies, has 
received a Pew Charitable Trust Faculty Fellowship in 
International Affairs. 

This June, Sodaro will participate in a two-week workshop 
at the Kennedy School of Government at Harvard University with 
about two dozen professors from around the country. The group 
will develop case-study approaches to teaching international 
affairs. 

"This is one of the most exciting times in history for 
scholars studying international affairs," says Sodaro. 

"Dramatic changes are taking place everywhere. Changes in the 
Middle East, the Soviet Union and Eastern Europe are just the tip 
of the iceberg." 


MORE 






SODARO PAGE TWO 

A GW professor since 1977, Sodaro is the author of a newly 
released book, "Moscow, Germany, and the West from Khrushchev to 
Gorbachev" (Cornell University Press). The book analyzes Soviet 
and East German policy and policy making with respect to West 
Germany and the NATO Alliance from the early 1960s to the 
unification of Germany in 1990. 
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scholars studying international affairs," says Sodaro. 

"Dramatic changes are taking place everywhere. Changes in the 
Middle East, the Soviet Union and Eastern Europe are just the tip 
of the iceberg." 


MORE 







SODARO 


PAGE TWO 


A GW professor since 1977, Sodaro is the author of a newly 
released book, "Moscow, Germany, and the West from Khrushchev to 
Gorbachev" (Cornell University Press). The book analyzes Soviet 
and East German policy and policy making with respect to West 
Germany and the NATO Alliance from the early 1960s to the 
unification of Germany in 1990. 
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April 16, 1991 

CONTACT: Kellie Boyet 

(202) 994-6460 


AMBASSADOR CELEBRATES THE LIBERATION OF KUWAIT 

AT THE GEORGE WASHINGTON UNIVERSITY 


EVENT: Sheikh Saud Nassir Al-Sabah, the Kuwaiti Ambassador to 

the United States, will address GW students on the 
future of his country during the "Celebration of the 
Liberation of Kuwait." The event is sponsored by the 
Program Board and the Students for Kuwait, two GW 
student organizations. 

Joining the Ambassador for the event will be 
Congressman Cliff Steams (R-Fla.) ; Gerard Araud, 
counselor, Embassy of France; and representatives from 
the U.S. Navy Information Services and Embassy of 
Egypt. 


WHEN: Tomorrow evening, Wed., April 17, 1991 

7:00 p.m. 

WHERE: The George Washington University 

Funger Hall, Room 108 
2201 G Street, NW 


;The 

reori 


Washington 

University 

^WASHINGTON D C ' 


MEDIA ADVISORY 


The Program Board, composed entirely of students, sponsors a 
variety of events for the University community, including 
concerts, films and prominent speakers. The Students for Kuwait, 
also composed of GW students, was established last year to show 
support for that country after Iraq's invasion. 

-30- 

Media wishing to cover the "Celebration of the Liberation of 
Kuwait" should contact Kellie Boyet, GW Office of University 
Relations, at (202) 994-6460. 
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AUTHOR: 


UNIVERSITY RELATIONS OFFICE 
DATE RFl FASFn- /<? / 


1) Ix>cal Daily 



Metro Desk 


b) Style, Capital Life 


c) National Desk 


2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

c) Loudoun County 


13) Art 

a) newspaper re port cis 

b) radio reporters 

c) TV reporters 

d) specialized publication repo r t er s 

e) calendar listings 

14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 


twspaper re port er s 
^b) radio reporters 

c) TV repo r t er s 

(^jTTs^ecializcd publication reporters 

e) calendar listings 


3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


16) College Newsp a pers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 


4) Local Radio *- 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5>^ncral Interest and News Magazine 

a) l>ocal Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) 1 lome Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicatcs/Nc ws Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 
^ b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

c) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) I lispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Ch inese 

j) Israel 


18) Computers 

a) newspaper r e port ers 

d) specialized publication reporters 

e) calendar listings 

19) gglflSg 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV report er s 

d) specialized publication report e rs 

21) Dance 

a) newspaper report e rs 

b) radio reporters 

c) TV repo r ter s 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper re port ers 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 

e) calendar Listings 


23) Economics/1 'inancc 

a) newspaper re port e r s 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 


24) Fdycxtinm 

Cajryw sparer reporters 
' S) radio reporters 

c) TV report er s 

"d)lj ^tializcd publication reporters 


25) Energy 

a) newspaper re port er s 

c) TV reporters 

d) specialized publication report er s 


26) Engineering 

(NOTE: I ndrrtlnrd categories whkh follow are c ) TV reporters 

major categories, containing extensive media d) specialized publication report er s 

listings in sub-categories a, b, c. Non-underllned c ) calendar listings 


categories generally contain listings 
media in sub- 
categories a, b, c. 

SUBJFCT or AUDIENCE 

11) Advcrtising/Public Relations/ 

Marketing 

^— a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 


to local 

27) EnyaaoEcnl 

a) newspaper re port ers 

c) TV reporters 

d) specialized publication reporters 

28) Eekal 

a) newspaper re port er s 

b) radio r e por te rs 

c) TV reporters 

d) specialized publication reporters 

29) Film 

a) newspaper re port ers 

b) radio reporters 

c) TV report ers 

d) specialized publication repo r t er s 

e) calendar listings 


30) Health Services 

a) newspaper re po r t ers 

b) radio reporters 

c) TV report er s 

d) specialized publication report er s 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) U W Tfec C ogiTi 

a) newspaper r epor ter s 

c) TV report ers 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication report e r s 


a) newspaper reporters 

fecialized publication reporter 
|lendar listings 


50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) WoriieyvTgmflv/lvCburc-Oriented 

Audience 

d) specialized publications 


35) Literary 

a) newspaper report er s 

d) specialized publication reporters 

e) calendar listings 

36) fcfe4k 

a) newspaper report er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication report e rs 

39) Music 

a) newspaper r epor ter s 

b) radio reporters 

c) TV reporters 

d) specialized publication report e rs 

e) calendar listings 

40) Politics 

a) newspaper re port ers 

b) radio reporters 

c) TV repo r t ers 

d) specialized publication reporters 

41) PenURon/Pe ferae 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper repor ters 
d) specialized publication reporters 

43) Public/bitKmatira.l AfT.ir, 

Stitt Dcpirtment 

a) newspaper r epot t e n 

b) radio reporters 

c) TV reporters 

d) s p e ci a liz ed publication report er s 


54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio leporters/showa 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporter s 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

60) International 

a) newspaper* 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

61) Banking 

a) newspaper* 

c) TV reporters 

d) specialized publication reporters 

OTHER: 


44) Regulatory Agencies 

a) newspaper re pea lers 

b) radio reporter! 

c) TV reporters 

d) specialized publication reporter s 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Science! (Psychology, 

Sociology) 

a) newspaper t ape*t en 
d) specia liz e d publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 
c) TV reporters 

^ d) sp ecialized publication reporters 
c) calendar listings 
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April 17, 1991 


CONTACT: Richard J. Arnold 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

DRUCKER TO RECEIVE 
HONORARY DEGREE VIA SATELLITE 

Renowned economic and business consultant Peter F. Drucker 
will receive an honorary Doctor of Public Service degree by 
satellite from The George Washington University during a 
scheduled teleconference on May 2, 1991, at 11:15 a.m. EST. 

The ceremony will include an exchange between GW's Acting 
Dean of the School of Engineering and Applied Science Donald 
Gross and Drucker in Newport Beach, California, and GW President 
Stephen Joel Trachtenberg and Ben Burdetsky, Dean of GW's School 
of Business and Public Management on the Washington, D.C. campus. 

Trachtenberg believes it is the first time that such a 
ceremony has been performed by live satellite link-up. 

The doctoral investiture, in recognition of "great public 
service," will coincide with Drucker's teleconference "Business 
and Management" to be aired over GW Television. The 
teleconference, which is sub-divided into "The Rebirth of 
Manufacturing" and "Managing Your Self-Development," will mark 
Drucker's ninth appearance on The George Washington University 


—More— 






DRUCKER RECEIVES HONORARY DEGREE... 


—2 — 


National Satellite Network. 

A former president of the Society for the History of 
Technology and a Fellow of the American Association for the 
Advancement of Science and the American Academy of Arts and 
Sciences, Drucker is a renowned author, lecturer, consultant and 
philosopher. An editorial columnist for The Wall Street Journal , 
he has written 25 books on organizational management, economics 
and politics, all of which have been published in more than 20 
languages. 

Drucker earned his Ph.D. in public and international law at 
the University of Frankfurt. He has worked as a banker in 
London, a reporter in Germany and the United States and an author 
of many essays and learned papers. A distinguished academic, he 
has been professor of politics and philosophy at Bennington 
College, a professor and distinguished university lecturer at the 
Graduate School of New York University, and, since 1971, Clarke 
Professor of Social Science at Claremont Graduate School in 
California where The Peter F. Drucker Graduate Management Center 
is named in his honor. 

The George Washington University National Satellite Network 
was established three years ago to bring noted speakers on 
topical issues to other educational institutions, business, 
industry and government agencies. 


—30— 
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of Business and Public Management on the Washington, D.C. campus. 
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The doctoral investiture, in recognition of ''great public 
service," will coincide with Drucker's teleconference "Business 
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teleconference, which is sub-divided into "The Rebirth of 
Manufacturing" and "Managing Your Self-Development," will mark 
Drucker's ninth appearance on The George Washington University 
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National Satellite Network. 

A former president of the Society for the History of 
Technology and a Fellow of the American Association for the 
Advancement of Science and the American Academy of Arts and 
Sciences, Drucker is a renowned author, lecturer, consultant and 
philosopher. An editorial columnist for The Wall Street Journal , 
he has written 25 books on organizational management, economics 
and politics, all of which have been published in more than 20 
languages. 

Drucker earned his Ph.D. in public and international law at 
the University of Frankfurt. He has worked as a banker in 
London, a reporter in Germany and the United States and an author 
of many essays and learned papers. A distinguished academic, he 
has been professor of politics and philosophy at Bennington 
College, a professor and distinguished university lecturer at the 
Graduate School of New York University, and, since 1971, Clarke 
Professor of Social Science at Claremont Graduate School in 
California where The Peter F. Drucker Graduate Management Center 
is named in his honor. 

The George Washington University National Satellite Network 
was established three years ago to bring noted speakers on 
topical issues to other educational institutions, business, 
industry and government agencies. 
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NEWS RELEASE DIS TRIBU TION FORM, UNIVERSITY RELATIONS OFFICE 


AUTHOR: 


DATE RELEASED: 



1) Lojeal4>aily 

vlctro Desk 

b) Style, Capital Life 

c) National Desk 



ijPMaryland (Montgor 


County) 



3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication report ers 

e) calendar listings 

14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) C^1 Interest and News Magazine 

I>ocal Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) I lome Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicatcs/Ncws Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 
Network TV News Desk 

j) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

c) Japanese 

f) French 

g) German 

h) Korean 

i) Chinese 

j) Israel 


18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Conge s s 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consum er 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) fow>IRie?/ P ' rancc 

a) newspaper reporter s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 



d) specialized publication reporters 
25) Energy 

a) newspaper report er s 

c) TV reporters 

d) specialized publication reporters 


26) Engineering 

(NOTE: Underlined categories which follow are c ) TV reporters 

major categories, containing extensive media d) specialized publication reporters 

listings In sub-categories a, b, c. Non-underllned c ) calendar listings 

categories generally contain listings limited to local 

media in sub- 27) Environment 

categories a, b, c. a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 

Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 


28) EsdcjjJ 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 



30) Health ScrvjffT 

a) newspaper r eport er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


31) Historical 

d) specialized publication reporters 


32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


33^ Uw/Thc Court* 

a) newspaper r eport er s 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 


34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 



publication reporters 


37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pepuaon/Pcfcnse 

Nat ional Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) FWit/faPiMtMoil Affaire 

St«te Dcpirtmcnt 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Rcgttli tq ry AgCnt i?* 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 


47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


~ 2 3 ^ 

49) MgCg P? nu nications 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) Wh| tc 1 lous e 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/FarnOv/Lcisure-Oriented 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President’s List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

60) International 

a) newspapers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

61) Banking 

a) newspapers 

c) TV reporters 

d) specialized publication reporters 
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April 17, 1991 
MEDIA CONTACT: Heather Ittel 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

FIRST-EVER COURSE IN HISTORICAL DOCUMENTARY PRODUCTION 

OFFERED BY GW'S CENTER FOR HISTORY IN THE MEDIA 

For the first time ever, a course is available that brings together 
history and documentary-making. The History in the Media Summer 
Institute, offered by The George Washington University, is an intensive 
five-week course that explores history and its application to 
television and film. 

Academy Award-winning filmmaker, Paul Wagner, will teach the trail- 
blazing course along with Nina Gilden Seavey, director of 
GW's Center for History in the Media, and other center-affiliated 
historians. 

The institute, beginning May 13, requires students to use 
Washington's unique historical resources to produce a mini¬ 
documentary. This summer's project will focus on immigration, 
industrialization and the American family, in the late 19th and early 
20th centuries. 

The Center, which opened in October 1990, has garnered the attention 
of television producers, broadcast executives and historians who see the 
television medium as a new method of scholarly discourse. 

For more information about the Summer Institute or the Center for 
History in the Media, call (202) 994-6787. 
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1) I a) cal Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 


2) Metro Newspapers 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

c) Loudoun County 


13) Art 

a) newspaper reporters 

b) radio r e porters 

c) TV reporters 

d) specialized publication repo r t er s 

e) calendar listings 

14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


30) H^lhSsryiga 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication report ers 

e) calendar listings 


49) Tskcgmmw icatiortt 

a) newspaper reporters 

d) specialized publication rcportei 

e) calendar listings 


31) Historical 

d) specialized publication reporters 


50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 


321 Labor 

a) newspaper r eport er s 

b) radio reporters 

c) TV repor ter s 

d) specialized publication reporters 


3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


16) College Newspapers (local) 


33) Law/Tbe Courts 

a) newspaper reporters 

c) TV repor ter s 

d) specialized publication reporters 


51) White Home 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter 


52) W gfpcn’s Issues 

a) newspaper reporters 
d) specialized publication reporter 


17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 


e) law reviews 


34) Libraries 

d) specialized publication reporters 


53) Womcn/Familv/Lcisurc-Oricnted 

Audience. 

d) specialized publications 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 


18) Computers 

a) newspaper report er s 

d) specialized publication reporters 

e) calendar listings 


35) Literary 

a) newspaper report ers 

d) specialized publication reporters 

e) calendar listings 


5^<ncral Interest and News Magazine 

a) I>ocal Coverage 

b) National Coverage 


6) National Daily 

a) Washington Bureau 

b) 1 lome Office 

c) Lifestyle ILditor 

d) Op-Ed Editor 


19) Congsa 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


36)fcfedk 

a) newspaper re por ter s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


54) Youth-Oriented Audience 

a) newspaper reportcrs/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publicaticns/reports 

e) calendar listings 


55) Space 

a) newspaper reporters/columns 

b) radio rcportcrs/shows 

c) TV reporters 

d) specialized publication reporters 


20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV repor ter s 

d) specialized publication rep o rt er s 


37) Military 

a) newspapers 
d) specialized publications 


56) President s List 

a) media 

b) colleagues 


38) Museums 

d) specialized publication reporters 


7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 


8) Syndicatcs/Ncws Services 

a) Newspapers 

b) Broadcast 


21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication repor ter s 

e) calendar listings 


39) Music 

a) newspaper re por te rs 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


57) TcnoriSJB 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

c) calendar listings 


9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

c) Non-Network Radio Talk Shows 


22) Drama 

a) newspaper re port ers 

b) radio re porters 

c) TV repor ter s 

d) specialized publication reporters 

e) calendar Listings 


40) Politics 

a) newspaper re por ter s 

b) radio reporters 

c) TV repor ters 

d) specialized publication reporters 


58) Jewish 

a) newspapers 

b) broadcast 


10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 
0 French 

g) German 

h) Korean 

i) Chujcse 

j) Israel 


23) Economics/!unancc 

a) newspaper rc p or t ei» 

b) radio re port e rs 

c) TV reporters 

d) specialized publication repor ter s 


41) PfcttiggiVPc ferae 

N» U gml Secu rity 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


59) AIDS 

s) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 


60) International 

a) newspapers 

b) radio reporters 

c) TV reporters 

d) specialized publication repor ter! 


24) EducaUga 

a) newspaper rc port ei» 

b) radio reporters 

c) TV reporters 

^ 4 ) lP|lCillI7eH publication reporters 


42) Public Policy 

a) newspaper re por ter s 

d) specialized publication reporters 


25) Energy 

a) newspaper re por ter s 

c) TV reporters 

d) specialized publication repor ter s 


43) Public/fatemirinn.l Aff.jn 

Stifc Pspunnwa 

a) newspaper re por ters 

b) radio reporters 

c) TV repor ters 

d) specialized publication reporters 


61) Banking 

a) newspapers 

c) TV reporters 

d) specialized publication reporters 


OTHER: 


26) Engineering 

(NOTE: 1 T nderllncd categories whkh follow are c ) TV reporters 
major categories, containing extensive media d) specialized publication reporters 

listings in sub-categories a, b, c, Non-underllned c ) calendar listings 
categories generally contain listings limited to local 


media in sub- 
categories a, b, c. 


SUBJECT or AUDIENCE 


27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


44) Regulatory Agencies 

a) newspaper re port ers 

b) radio reporters 

c) TV repor ter s 

d) specialized publication reporter s 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 




11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 

national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 


28) Federal 

a) newspaper re p o r ters 

b) radio re por te rs 

c) TV repor ter s 

d) specialized publication repo rters 


46) Social Sciences (Psychology, 
Sociology) 

a) newspaper reporters 
d) spe c ia lized publication reporters 


EFFE 


4/91, GWU 


12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 


29) Film 

a) newspaper re p o r ters 

b) radio reporters 

c) TV repo rter s 

d) specialized publication reporters 

e) calendar listings 


47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 
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NEWS 


April 18, 1991 


CONTACT: Kellie Boyet 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW STUDENTS HONORED FOR EXCELLENCE 

WASHINGTON, DC — Six students at The George Washington 
University were honored with "The Baer Awards for Individual 
Excellence" for their contributions to extracurricular life at 
the University. The awards were presented during the sixth 
annual Excellence in Student Life Awards ceremonies, held last 
Friday, April 12. The event was sponsored by GW's Office of 
Campus Life. 

Gary Frank, from Merion, Penn., received the Baer Award for 
his participation in various campus organizations including the 
Student Association; Omicron Delta Kappa, a leadership honor 
society; and the Colonial Ambassadors, students who assist the GW 
office of Alumni Relations for which Frank currently serves as 
president. Frank is a junior majoring in accounting. 

Vollie Melson, from Frankfort, Del., was honored for his 
efforts in encouraging more students to become involved in 
campus life. While serving on the GW Student Association, the 
student governing body, Melson organized the first University 
"Town Meeting" with President Stephen Trachtenberg and 
coordinated the publication of a student telephone directory. 


—MORE— 
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President of his fraternity, Sigma Phi Epsilon, Melson also has 
served on the University Bookstore Committee and the Joint 
Election Committee for the Student Association. Melson is a 
senior studying political science. 

Matthew Moog, from Leicester, N.C., was recognized for his 
dedication to the GW Student Association, where he currently is 
vice president for student affairs. He also serves GW as a 
colonial ambassador and as a student admissions representative. 
Moog is a junior majoring in political science. 

Marsha Reeves, from Charleston, S.C., was chosen as a Baer 
Award recipient for her volunteer work on behalf of the George 
Washington and District of Columbia communities. In addition to 
serving as vice president and chair of the Alpha Kappa Alpha 
sorority's community service committee, Reeves has worked hard to 
help the Sickle Cell Anemia Foundation, to organize a mentoring 
program for students at a local elementary school and as a 
volunteer at Howard University Hospital. She also is a resident 
assistant at a GW residence hall. Reeves is a senior studying 
sociology. 

Christopher Speron, from Lake Grove, N.Y., received a Baer 
Award for his leadership of the University's Residence Hall 
Association, which governs the 13 residence halls on campus. 
During his tenure, the Residence Hall Association was 
recognized nationally for its innovative programs and services to 
students living in collegiate residences on campuses. Speron is 
a senior majoring in psychology. 


-MORE-- 
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Stefan Weiss, from Idstein, Germany, was honored for his 
work on behalf of the University's international students. He is 
president of the International Student Society and he established 
the Council on International Student Groups. Weiss is a senior 
studying international business. 
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Election Committee for the Student Association. Melson is a 
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Award for his leadership of the University's Residence Hall 
Association, which governs the 13 residence halls on campus. 
During his tenure, the Residence Hall Association was 
recognized nationally for its innovative programs and services to 
students living in collegiate residences on campuses. Speron is 
a senior majoring in psychology. 
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Stefan Weiss, from Idstein, Germany, was honored for his 
work on behalf of the University's international students. He is 
president of the International Student Society and he established 
the Council on International Student Groups. Weiss is a senior 
studying international business. 
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SLUG: — 
§ 

AUTHOR: 


NEWS RELEASE DISTRIBUTION FORM, UNIVERSITY RELATIONS OFFICE 

Mfrrm wgec __ 

DATF RF1 FASFn: [ *! 3 ± 


1) l>ocal Daily 



b) Style, Capital Life 

c) National Desk 


2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

e) Loudoun County 


3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

^^ncral Interest and News Magazine 

a) I >ocal Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) I lome Office 

c) Lifestyle Lditor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

c) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

c) Japanese 

f) French 

g) German 

h) Korean 

i) Ch inese 

j) Israel 


13) Art 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication repo r t er s 

e) calendar listings 

14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper report er s 

d) specialized publication reporters 

e) calendar listings 

19) CgnjHPS 

a) newspaper rep o rt ers 

b) radio reporters 

c) TV reporter s 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio r eporters 

c) TV repo r t er s 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio re port e rs 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper re port ers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper re po r t ers 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 

24) Educati on 

a) newspaper r eport ers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 
c) TV reporters 


3(» Health Service! 

a) newspaper re port er s 

b) radio re port e rs 

c) TV report er s 

d) specialized publication report e rs 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Ufca 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Ltw/Thc Court! 

a) newspaper r eport er s 

c) TV report er s 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper report e rs 

d) specialized publication reporters 

e) calendar listings 

36^ Media 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio re port e rs 

c) TV report er s 

d) specialized publication reporters 

41) Pentazon/PefeiBc 

National Security 

a) newspaper r eporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/lntemationil Affairs 

State Department 

a) newspaper re port er s 

b) radio re port e rs 

c) TV report er s 

d) specialized publication repo r ters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio re port e rs 

c) TV report er s 

d) specialized publication reporters 

45) Religion 

a) newspaper re port er s 
d) specialized publication report e rs 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper re port er s 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


d) specialized publication reporters 


26) Engineering 

(NOTE: ] T nf1rr llnpH ™tegorks which follow arc c) TV reporters 
major categories, containing extensive media d) specialized publication reporters 

listings in sub-categories a, b, c. Non-underllned c ) calendar listings 
categories generally contain listings limited to local 

T7) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 


media In sub- 
categorics a, b, c. 

.SUBJF.CT or AITDtENCE 

11) Advertising/Public Relations/ 

Marketing 

a) newspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 


28) Federal 

a) newspaper reporters 

b) -radio reporters 

c) TV reporters 

d) specialized publication reporters 

29) Elm 

a) newspaper re port ers 

b) radio reporters 

c) TV repo r t er s 

d) specialized publication re porters 

e) calendar listings 


49) Tglgygyigny nicatiqr is 

a) newspaper reporters 

d) specialized publication reporter 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White I louse 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter 

52) Woffien’i bsucg 

a) newspaper reporters 
d) specialized publication reporters 

53) Wo q ic n/F^ D y /l^is\ir?-Orjcntcd 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper rcporters/coiumns 

b) radio rcportcrs/shows 

c) TV shows 

d) specialized publications/rcports 

e) calendar listings 

55) Space 

a) newspaper rcporters/columns 

b) radio rcportcrs/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar iistings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

60) International 

a) newspapers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter s 

61) Banking 

a) newspapers 

c) TV reporters 

d) specialized publication reporters 


OTHER: 


EFFECTIVE 4/91, GWU 
















































April 17, 1991 


CONTACT: Richard J. Arnold 

(202) 994-6460 

FOR MORE INFORMATION: (202) 994-6235 

Public Service Announcement to Run through May 17. 1991 

(30 SECONDS) 

GEORGE WASHINGTON UNIVERSITY CELEBRATES MATHEMATICS AWARENESS 

In celebration of Mathematics Awareness, The George Washington 
University will host "The Joy of Mathematics,” an exhibit for all 
age groups demonstrating how mathematics touches our everyday 
lives. The exhibit will be on display at the GW Marvin Center's 
Colonnade Gallery, 800 21st Street NW, from April 24 through May 
17. For additional information call (202) 994-6235. That's 
(202) 994-6235. 


—30— 





April 17, 1991 


CONTACT: Richard J. Arnold 

(202) 994-6460 

FOR MORE INFORMATION: (202) 994-6235 

Public Service Announcement to Run through May 17. 1991 

(30 SECONDS) 

GEORGE WASHINGTON UNIVERSITY CELEBRATES MATHEMATICS AWARENESS 


The George Washington University will salute mathematics students 
and teachers at Mathematics Awareness celebrations April 24 
through May 17. Without math there would be no space shuttle, no 
VCRs, no new cars. Many things we take for granted wouldn't 
exist at all. Mathematics is a foundation for progress. Learn 
how. To get in on the celebrations call (202) 994-6235. That's 


(202) 994-6235. 
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April 17, 1991 

CONTACT: Richard J. Arnold 

(202) 994-6460 

FOR MORE INFORMATION: (202) 994-6235 

Public Service Announcement to Run through May 17. 1991 

(30 SECONDS) 

GEORGE WASHINGTON UNIVERSITY CELEBRATES MATHEMATICS AWARENESS 

Saturday May 4, Professor David Hoffman will discuss "The Hunt 
for Minimal Surfaces" during Mathematics Awareness events at The 
George Washington University. Free and open to the public, the 
lecture runs from 11 a.m. until 2.p.m. at GW's Marvin Center, 800 
21st Street, NW. The University will celebrate Mathematics 
Awareness with events held April 24 through May 17. For more 
information call (202) 994-6235. That's (202) 994-6235. 
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Public Service Announcement to Run through May 17. 1991 

(30 SECONDS) 

GEORGE WASHINGTON UNIVERSITY CELEBRATES MATHEMATICS AWARENESS 

In celebration of Mathematics Awareness, The George Washington 
University will host "The Joy of Mathematics," an exhibit for all 
age groups demonstrating how mathematics touches our everyday 
lives. The exhibit will be on display at the GW Marvin Center's 
Colonnade Gallery, 800 21st Street NW, from April 24 through May 
17. For additional information call (202) 994-6235. That's 
(202) 994-6235. 
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DATE RELEASED: 


ELATIONS OFFICE 


•V/V*? i 



1) I>ocal Daily 



b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

c) Loudoun County 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 


13) Art 

a) newspaper re porter s 

b) radio reporters 

c) TV reporters 

d) specialized publication report ers 

e) calendar listings 

14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 


4) Local Radio ^ 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5T£cperal Interest and News Magazine 

a) I>ocal Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) I lome Office 

c) Lifestyle Ldilor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicatcs/Ncws Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Ntn-Nclwork Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) I Iispanic 

c) Japanese 
0 French 

g) German 

h) Korean 

i) Chinese 

j) Israel 


18) Computers 

a) newspaper re port ers 

d) specialized publication reporters 

e) calendar listings 

19) Ccfj flT^ 

a) newspaper re port ers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication repo r t e rs 

21) Dance 

a) newspaper rep or t e r s 

b) radio re porters 

c) TV repo r ters 

d) specialized publication reporters 

e) calendar listings 


22) Drama 

a) newspaper re porter s 

b) radio reporters 

c) TV reporter s 

d) specialized publication report er s 

e) calendar Listings 

23) Economics/Finance 

a) newspaper re po r t ers 

b) radio reporters 

c) TV report ers 

d) specialized publication report er s 


24) Education 

, aV^ wspapcr re port er s 
I?) radio reporters 

c) TV reporters 


\,^J3yjpecialized publication reporters 


25) Energy 

a) newspaper re port er s 

c) TV report er s 

d) specialized publication repo r t er s 


26) Engineering 

(NOTE: T T nrlrrllncd categories whkh follow are c ) TV reporters 
major categories, containing extensive media /^jjJ^ecializcd publication repo r t er s 
> ii$Jlngs In sub-categories a, b, c. Non-underllnea^ calendar listings 


gories generally contain listings 
.dia In sub- 
categories a, b, c. 

SUBJECT or AUDIENCE 

11) Advcrtising/Public Relations/ 

Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication rcportei* 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 


to local 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper re port ers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

29) Film 

a) newspaper re port er s 

b) radio reporters 

c) TV report ers 

d) specialized publication report er s 

e) calendar listings 


30) Health Services 

a) newspaper re p orters 

b) radio re porters 

c) TV report ers 

d) specialized publication repo r t ers 

e) calendar listings 

31) Historical 

d) specialized publication report er s 

32) Labor 

a) newspaper re p o rt ers 

b) radio reporters 

c) TV report ers 

d) specialized publication report e rs 

33) Law/Tbc Courts 

a) newspaper re port er s 

c) TV report er s 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


49) Telecommunications 

s) newspaper reporters 

d) specialized publication reporter 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter? 

52) Women's Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/FamJv/l^isu re-Oriented 

Audience 

d) specialized publications 


35) Literary 

a) newspaper report er s 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper re porter s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter s 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication report e rs 

39) Music 

a) newspaper re po r t ers 

b) radio re port e rs 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper re port er s 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

41) FeuUgpn/Dcfcnsc 

National Security 

a) newspaper re por t ers 

c) TV report e rs 

d) specialized publication reporters 

42) Public Policy 

a) newspaper re port eis 
d) specialized publication reporter s 

43) Public/fatcmational A ffairs 

State Depar tment 

a) newspaper re p o r t er s 

b) radio reporters 

c) TV report ers 

d) specialized publication reporter s 


54) Youth-Ori ented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publicatians/reports 

e) calendar listings 

55) Space 

a) newspaper reparters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56 ) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

60) International 

a) newspapers 

b) radio reporters 

c) TV reporters 

d) specialized publication report ers 

61) Banking 

a) newspapers 

c) TV reporters 

d) specialized publication reporters 

OTHER: 


44) Regulatory Agencies 

a) newspaper rep o rters 

b) radio reporters 

c) TV report ers 

d) specialized publication reporter s 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 
Sociology) 

a) newspaper re port ers 
d) specialized publication reporters 


47) 


EFFECTIVE 4/91, CWU 

"to 

I10 

< 202 ,\ HO 

lizedpublication reporters kLSV. 

e) calendar listings 


ewspaper reporters 

b) radio reporters 

c) TV reporters 
<0S pecialized publication reporters 


48) T^cltf io j 


la 


>aper reporters 












































April 19, 1991 


CONTACT: Richard J. Arnold 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

EINSTEIN PRIZE AWARDED TO GW PROFESSOR 

Harold Liebowitz, L. Stanley Crane Professor of engineering 
and applied science at The George Washington University, recently 
received the Albert Einstein Prize at the Eighth Annual 
Conference on Mathematical and Computer Modeling. 

An internationally recognized authority in the field of 
engineering fracture mechanics, Liebowitz also is a member of the 
National Academy of Engineering. Before assuming the Crane Chair 
in 1990, he was dean of GW's School of Engineering and Applied 
Science. 

The award, presented at the biennial conference held from 
April 1-4 at the University of Maryland at College Park, 
recognizes Liebowitz's outstanding "contributions to the field of 
mathematical and computer modeling." 

Liebowitz was presented with a certificate of recognition 
and a cash prize at the conference. 
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NEWS RELEASE DISTRIBUTION FORM, UNIVERSITY RELATIONS OFFICE 
AUTHOR: __ DATE RELEASED: ' ^~/// ‘(Ml/- 


1) Ix>cal Daily 

13) Art 

a) newspaper reportcis 

a) Metro I3c.sk 

b) radio reporters 

b) Style, Capital Life 

c) TV reporters 

d) specialized publication reporters 

c) National Desk 

e) calendar listings 


14) Black-oriented Audience 


a) newspapers 


b) radio 


c) TV 

( a)D^y 

d) specialized publications 

b) Maryland (PG County) 

15) Business 

c) Maryland (Montgomery County) 

d) Northern Virginia 

c) Loudoun County 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

3) Local TV 

16) College Newspapers (local) 

a) News Desk 

17) Community (Non-Media) 

a) Campus 

b) Public Affairs Director 

c) PSA Director 

b) D.C. 

c) Maryland 

d) Virginia 

d) Talk Show/Public Affairs Show 

e) Special Campus 

0 Dean’s List 

4) Local Radio 

18) Computers 

a) News Director 

a) newspaper reporters 

b) PSA Director 

d) specialized publication reporters 

c) Calendar Listings 

e) calendar listings 

d) Talk Show/Public Affairs Show 

19)£flBO£& 

5) General Interest and News Magazine 

a) newspaper reporters 

a) I>ocal Coverage 

b) radio reporters 

b) National Coverage 

c) TV reporters 

d) specialized publication reporters 

6) National Daily 


a) Washington Bureau 

20) Consumer 

b) I lome Office 

a) newspaper reporters 

c) Lifestyle Lditor 

b) radio repeaters 

d) Op-Ed Editor 

c) TV reporters 

d) specialized publication reporters 

7) Wire Services 


a) City Desk 

21) Dance 

b) National Desk 

a) newspaper reporters 

c) Broadcast 

b) radio reporters 

d) Daybooks 

c) TV reporters 

d) specialized publication reporters 

8) Syndicatcs/Ncws Services 

e) calendar listings 

a) Newspapers 

b) Broadcast 

22) Drama 


a) newspaper reportcis 

9) National Broadcast 

b) radio reporters 

a) Network Radio News Desk 

c) TV reporters 

b) Network Radio Shows 

d) specialized publication reporters 

c) Network TV News Desk 

d) Network TV Shows 

e) calendar Listings 

c) Ncn-Nctwork Radio Talk Shows 

23) Economics/Fmance 


a) newspaper repcateis 

10) Foreign Media 

b) radio reporters 

a) Australian 

c) TV reporters 

b) British 

c) Canadian 

d) specialized publication reporters 

d) 1 lispanic 

24) Equation 

e) Japanese 

a) newspaper reporters 

0 French 

b) radio reporters 

g) German 

c) TV reporters 

h) Korean 

i) Chiicsc 

d) specialized publication reporters 

j) Israel 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 




26) Engineering 

(NOTE: I'nrlcrllnpd cateeorlei which follow are riTV^pn*. 
major categories, containing extensive media d) specialized publication reporters 

listings In sub-categories a, b, c. Non-underllned c ) calendar listings 
categories generally contain listings limited to local 

rpe^la in sub- 

27) Environment 

orics a, b, c. 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

SUBJECT or AUDIENCE 

28) Federal 

11) Advertising/Public Relations/ 

a) newspaper reporters 

Marketing 

b) radio reporters 

a) newspaper reporters (local, 

c) TV reporters 

national and syndicates) 

d) specialized publication reporters 

d) specialized publication reporters 


(magazine, newsletters, etc.) 

29) Film 


a) newspaper reporters 

12) Architecture 

b) radio reporters 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

d) specialized publication reporters 

e) calendar listings 


30) HalthSgryica 

a) newspaper re port ers 

b) radio reporters 

c) TV report ers 

d) specialized publication report er s 

e) calendar linings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper re port er s 

b) radio reporters 

c) TV report ers 

d) specialized publication repo r t e rs 

33) Liw/Tfec Ovum 

a) newspaper re port er s 

c) TV report er s 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 


49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporter 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication report e rs 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) Wgpicn/Fainflv/Lcisurc-Oricntcd 

Audience 

d) specialized publications 


35) Literary 

a) newspaper re port er s 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 


39) Music 

^ a) newspaper rep orters 
"b) radio n ‘ 


d) ■pwr-i^iaed publicati on reporters 

e) calendar listings 


40) Politics 

a) newspaper r e port er s 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 

41) Fenugon/Pefense 

Security 

a) newspaper r e porters 

c) TV reporter s 

d) specialized publication reporters 

42) Public Policy 

a) newspaper r e port er s 
d) specialized publication repor te rs 

43) Public/htemarimal AfflilT 

State Department 

a) newspaper r epor ters 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 


54) Youth-Oriented Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Te rrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

60) International 

a) newspapers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

61) Banking 

a) newspapers 

c) TV reporters 

d) specialized publication reporters 


OTHER: 


44) Regulatory Agent** 

a) newspaper reporters 

b) radio reporters 

c) TV report ers 

d) s p ec i a liz ed publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, EFFECTIVE 4/91, GWU 

Sociology) 

a) newspaper report e rs 
d) specialized publication reporter s 


47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

















































April 19, 1991 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 
Linda Wernick-Cassell 
(202) 331-9404 


FOR MORE INFORMATION 

DUKE ELLINGTON ORCHESTRA PERFORMS PREMIERE OF SONG 

COMPOSED EXCLUSIVELY FOR WASHINGTON. D.C. 

The Duke Ellington Orchestra, directed by Mercer Ellington, will 
open its April 26 performance at GW's Lisner Auditorium with the 
premiere of "Washington, D.C.," a song composed exclusively for the 
District of Columbia. 

The song was created at the suggestion of Mayor Sharon Pratt Dixon 
who after hearing Ellington play at her inauguration, asked if he 
would write a song for the District. "We wanted to premiere the song 
at the performance in honor of Washington, D.C.'s bicentennial," says 
Ellington. In addition, the Mayor has proclaimed April 26 "Duke 
Ellington Orchestra Day." 

"Washington, D.C." will be featured in two performances at Lisner 
Auditorium — a morning performance for high school students as well 
as an evening performance that marks the finale of the University 
Series of The George Washington University. Both performances are 
sponsored by GW and the Charlin Jazz Society. 

The evening concert begins at 8:00 p.m. in GW's Lisner Auditorium, 
800 21st St., NW. For more information call (202) 994-1500. 
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NEWS RELEASE DISTRIBUTION FORM, UNIVERSITY RELATIONS OFFICE 
SLUG:. _ 

AUTHOR: \/ _ DATE RELEASED: _ 



Local Daily — 

a) Metro Desk * 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 
_ a) City Desk 

b) National Desk 

c) Broadcast 



8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 

f) French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Underlined categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local, 
national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 

d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 


new spaper r eporters^ 



20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

24) Education 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environmgm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thg Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pemagon/Defense 

National SecuriiY 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Intemational Affairs 

Slate Department 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) TKlWQlPKY 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) TclrcommuiucaLioiis 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters^*^ 

c) TV reporters 

d) specialized publication reporters 

52) Wo men’ s I SSUES 

a) newspaper reporters 
d) specialized publication reporters 

53) Women/Familv/Lcisure-Orientcd 

Audience 

d) specialized publications 

54) Youth-Oriented Audience 

a) newspaper rcporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) £Ea££ 

a) newspaper rcporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) i£HQmm 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 


OTHER: 


EFFECTIVE 5/89, GWU 
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Office of University Relations • Washington, D.C. 20052 • (202)994-6460 


CONTACT: 


April 22, 1991 
Joann Stevens 
(202) 994-6460 


MEDIA ADVISORY 


FLORIDA REPRESENTATIVE DANTE FASCELL 
TO SPEAK AT GW'S ELLIOTT SCHOOL GRADUATION 


EVENT: Dante B. Fascell (D-Fla.), congressman for Florida's 

19th District which includes Miami, will be the 
keynote speaker at graduation ceremonies for The 
Elliott School of International Affairs at The George 
Washington University. Fascell has represented his 
district since 1955, gaining prominence as a leading 
congressional expert on Latin America and an advocate 
of human rights worldwide. 

WHEN: Sunday, May 12, 1991, at 11 a.m. 

WHERE: GW's Lisner Auditorium 

730 21st Street, NW 
Washington, DC 


Background: A native New Yorker, Rep. Fascell earned his J.D. 

degree at the University of Miami in 1938. His legal career was 
interrupted by WW II where he served in Africa and Italy. 

In 1947, he became legal attache to the state legislative 
delegation from Dade County and was later elected Florida state 
representative in 1950 and 1952. Fascell won a seat on the 84th 
Congress in 1954 and has held that post ever since. He has been 
a major force in the worldwide fight for human rights as well as 
a key player in virtually every major foreign policy issue. 
Fascell was one of the first American officials to meet with 
Soviet General Secretary Mikhail Gorbachev following Gorbachev's 
assumption of power. 
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k . * HEVV£ RELEASE DISTR 
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1) Local Daily 

a) Metro Desk 

Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

e) Loudoun County 

3) Local TV 


13) Art 

a) newspaper ic po i l cia 

b) radio reporters 

c) TV reporte r s 

d) specialized publication repo r t er s 

e) calendar listings 

14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV repo r t er s 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 


a) News Desk 

17) Community (Non-Media) 
a) Campus 

b) Public Affairs Director 

b) D.C. 

c) PSA Director 

c) Maryland 

d) Virginia 

d) Talk Show/Public Affairs Show 

e) Special Campus 

0 Dean's List 

4) Local Radio 

18) Computers 

a) News Director 

s) newspaper reporters 

b) PSA Director 

d) specialized publication reporters 

c) Calendar Listings 

e) calendar listings 

d) Talk Show/Public Affairs Show 


19) Congress 

o—^neral Interest and News Magazine 

a) newspaper reporters 

a) I>ocal Coverage 

b) radio reporters 

b) National Coverage 

c) TV reporters 

d) specialized publication reporters 

6) National Daily 

a) Washington Bureau 

20) Consume? 

b) 1 lomc Office 

a) newspaper reporters 

c) Lifestyle Editor 

b) radio reporters 

d) Op-Fd Editor 

c) TV reporters 

d) specialized publication reporters 

7) Wire Services 

a) City Desk 

21) Dance 

b) National Desk 

a) newspaper reporters 

c) Broadcast 

b) radio reporters 

d) Daybooks 

c) TV reporters 

d) specialized publication reporters 

8) Syndicatcs/Ncws Services 

e) calendar listings 

a) Newspapers 

b) Broadcast 

22) Drama 

a) newspaper reporters 

9) National Broadcast 

b) radio reporters 

a) Network Radio News Desk 

c) TV reporters 

b) Network Radio Shows 

d) specialized publication reporters 

c) Network TV News Desk 

e) calendar Listings 

d) Network TV Shows 

^"gy^m-Nctwork Radio Talk Shows 

23) Economics/Fmance 

a) newspaper reporters 

10) Foreign Media 

b) radio reporters 

a) Australian 

c) TV reporter* 

b) British 

d) specialized publication reporters 

c) Canadian 

d) Hispanic 

24) 5du9aUgB 

e) Japanese 

a) newspaper reporters 

0 French 

b) radio reporters 

g) German 

c) TV reporters 

h) Korean 

( ^^specialized publication reporters 

il Chinese 

j) Israel 

25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

IVOTF- ! ’nrlrrllned categories whkh follow are c) TV re Dorters 

major categories, containing extensive media d) specialized publication reporters 

listings in sub-categories a, b, c. Non-underllned c ) calendar listings 

categories generally contain listings limited to local 

media in sub- 

27) Environment 

categories a, b, c. 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

SUBJECT or AUDIENCE 


28) Federal 

11) Advertising/Public Relations/ 

a) newspaper reporters 

Marketing 

b) radio reporters 

a) newspaper reporters (local, 

c) TV reporters 

national and vindicate:.' 

HI mecialired nublication rcDorters 

d) specialized publication reporters 

(magazine, newsletters, etc.) 

29) Film 

a) newspaper repeaters 

12) Architecture 

b) radio reporters 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

d) specialized publication reporters 

e) calendar listings 


30) Health Services 

a) newspaper re port er s 

b) radio reporters 

c) TV report er s 

d) specialized publication repo r t e rs 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper re port er s 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

33) Law/Thc Courts 

a) newspaper re port er s 

c) TV reporters 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper re port er s 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper re port er s 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

41) Pcpu&<?n/Pcfcrgc 

National Security 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper re port e rs 
d) specialized publication reporters 

43) Pi&ufi/faTOmmii Afiiin 

State Department 

a) newspaper re port ers 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper reporters 

b) radio reporters 

c) TV report ers 

d) specialized publication reporters 

45) Religion 

a) newspaper repca tcia 
d) specialized publication reporters 


49) Telecommunications 

a) newspaper reporters 

d) specialized publication reporter 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter 

52) Women’s Issues 

a) newspaper reporters 
d) specialized publication reporters 

53) W«D ^^ fly/Uis\tf?-Ori?Tilcd 

Audience 

d) specialized publications 

54) Yg mh-Chicntcd Audicnc g 

a) newspaper rcportcrs/columns 

b) radio reporter s/show a 

c) TV shows 

d) specialized publicatians/reports 

e) calendar listings 

55) Spacg 

a) newspaper reparters/columns 

b) radio rcportcrs/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) Terrorism 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

60) International 

a) newspapers 

b) radio reporters 

c) TV reporters 

d) specialized publication report ers 

61) Banking 

a) newspapers 

c) TV reporters 

d) specialized publication reporters 

OTHER: 


EFFECTIVE 4/91, GWU 


46) Social Sciences (Psychology, 

Sociology) 

( a) Newspaper reporter s - » 

d) specia liz ed publication reporter s COpSLb "TO 

304 



Iwspaper reporters 
radio reporters 
reporters 

:ialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 
c) calendar listings 
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April 24, 1991 

CONTACT: Richard J. Arnold 

(202) 994-6460 

FOR IMMEDIATE RELEASE 

GW RESEARCHER SEEKS THE SOURCE 
TRACKING THE MEANDERINGS OF MEMORY 

When asked to recount specific incidents surrounding the 
Iran-Contra arms sales, former President Ronald Reagan's memory 
did not serve him well. While clear on the information he 
provided, Reagan was frequently unable to provide sources for 
that information. 

"This is a classic example of 'deficits of memory'," notes 
Shahin Hashtroudi, associate professor of psychology at The 
George Washington University. Hashtroudi is the principal 
investigator for a $525,000 grant from the National Institute of 
Aging to study memory lapses. 

"To remember an event, one has to remember the source — 
that is, one has to recapture such aspects of experience as time, 
place, who said what, and so forth," says Hashtroudi. She hopes 
to uncover why people between the ages of 65 and 80 appear to 
have special difficulty in remembering the sources for their 
memories. 

"Source monitoring — remembering the sources of our 


—More— 





MEMORY STUDY 
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memories — is a critical, everyday function," observes 
Hashtroudi. Only those memories whose sources are identified 
with reasonable confidence are part of our personal past, she 
says. Furthermore, sources are required to help differentiate 
fact from fantasy, as well as reliable from unreliable 
information. 

Hashtroudi poses an example. A person who is unable to 
remember whether the source for nutrition tips is a doctor or the 
National Enquirer is unable to distinguish whether or not the 
nutrition tips are reliable. 

She says the difficulty in remembering for older adults 
extends not only to sources for information, but also to the 
information's content and context. Hashtroudi further notes that 
"more recent events tend to get muddled" for the elderly, while 
childhood memories tend to remain clear and focused. She says 
the evidence suggests that memories are not "learned" as well in 
later life. 

"Thoughts, feelings and emotions are easier for senior 
citizens to remember," Hashtroudi notes. Between the ages of 65 
and 75 the subjects become more inner directed and tend to focus 
on reactions to things rather than on the events themselves. 

Hashtroudi plans to set up two forms of trials for her 
research. In the first, external source monitoring, one of two 
people will speak and a third subject must report on which person 
spoke. The second set of trials, called reality monitoring, test 
the memories of individual subjects. The subjects must 
distinguish whether the person said something, or whether he 
heard it, thought it, or imagined it. 
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r, NEWS RELEASE DISTRIBUTION FORM, UNIVERSITY RELATIONS OFFICE 

_ /All*ghL*. -fi~L 'TiZ^JL fl _ 

AUTHOR: ^ _ DATE RELEASED: _ _ | n i 


SLUG: 


1) l>ocal Daily 

a) Metro Desk 

b) Style, Capital Life 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

e) Lxnidoun County 

3) Local TV 
'Tews Desk ^ 

ublic Affairs Director 
c) PSA Director 

< *d) TaTSTs how/Public Affaii 3 



5) General Interest and News Magazine 

a) I>ocal Coverage 

b) National Coverage 

6) Nali en _ 

Washin gton Jjurea 

Tome umcc 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

^a)^ity 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

c) N<*i-Nclwork Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) 1 Iispanic 

c) Japanese 
I) French 

g) German 

h) Korean 

i) Chinese 

j) Israel 


13) Art 

a) newspaper r eport er s 

b) radio r e porters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV repo r t er s 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean's List 

18) Computers 

a) newspaper report e rs 

d) specialized publication reporters 

e) calendar listings 

19) C gn g s a 

a) newspaper r e port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) Consumer 

a) newspaper reporters 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication report er s 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio r eport e rs 

c) TV report er s 

d) specialized publication reporters 

e) calendar Listings 

23) Ewi^mips/T-Tiwicg 

a) newspaper re port ers 

b) radio reporters 

c) TV report e rs 

d) specialized publication rep o rt er s 

24) Educa tion 

a) newspaper r eport ers 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 
251 Energy 

a) newspaper reporters 

c) TV re po rt er s 

d) specialized publication reporters 


30) Health Services 

a) newspaper repor t ers 

b) radio reporters 

c) TV reporters 

d) specialized publication report e rs 

e) calendar listings 

31) Historical 

d) specialized publication reporters 
321 Labor 

a) newspaper r eport er s 

b) radio re port e rs 

c) TV reporters 

d) specialized publication reporters 

33) UWThc Courii 

a) newspaper r eport er s 

c) TV report er s 

d) specialized publication reporters 

e) law reviews 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper report e rs 

d) specialized publication reporters 

e) calendar listings 



e) calendar listings 


37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper re port er s 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 



26) Engineering 

(NOTE: categories whkh follow are c ) TV reporters 

major categories, containing extensive media d) specialized publication reporters 

listings In sub-categories a, b, c, Non-underllned c ) calendar listings 
categories generally contain listings limited to local 

27) Environment 
a) newspaper reporters 

c) TV re p ort ers 

d) specialized publication reporters 


media In sub- 
calcgorics a, b, c. 

SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 

Marketing 

a) mwspaper reporters (local, 
national and syndicates) 
d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 


28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

29) Elm 

a) newspaper re port er s 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

e) calendar listings 


41) Pe gtl gpryPc feiB C 

National Security 

a) newspaper report er s 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper report e rs 
d) specialized publication reporters 

43) Puhlic/Jntematimal Affair* 

Stifc Pspirtmatt 

a) newspaper re port e r s 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

44) Regulatory Agencies 

a) newspaper re por ter s 

b) radio reporters 

c) TV report er s 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 

46) Social Sciences (Psychology, 

Sociology) 

a) newspaper r eport er s 
d) specialized publication reporters 

47 ) iepep 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


*9) TdgCgnOTtflicaMons 

a) newspaper reporters 

d) specialized publicatiu ter 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) White House 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporter? 

52) Wgnjg^sJssuci 

a) newspaper reporters 
d) specialized publication reporters 

53) W ggp e n/F ^ n y /l^isi^-Otjcifieti 

Audience 

d) specialized publications 

54) YgUtil -Oricntcd Audicn cg 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publicatians/reports 

e) calendar lutings 

55) Spac£ 

a) newspaper rcpartcrs/coiumns 

b) radio rep oner s/shows 

c) TV reporters 

d) specialized publication reporters 

56) President's List 

a) media 

b) colleagues 

57) IcrrorurB 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) Jewish Media 

a) newspapers 

b) broadcast 

59) AIDS 

a) newspapers 

b) specialized publications 

c) TV reporters 

d) radio reporters 

60) International 

a) newspapers 

b) radio reporters 

c) TV reporters 

d) specialized publication report e r s 

61) Banking 

a) newspapers 

c) TV reporters 

d) specialized publication reporters 

OTHER: 3 
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NEWS 


April 24, 1991 


MEDIA CONTACT: Heather Ittel 

(202) 994-6460 


FOR IMMEDIATE RELEASE 


NEW BOOK ANALYZES STRATEGIC COMMUNICATION PRACTICES 

AND AMERICAN POLITICS 


Are the media contributing — wittingly or not — to making 


America a democracy of the uninformed? 

"All of the People, All the Time" (M.E. Sharpe, April 1991), 
by George Washington professor Jarol B. Manheim, examines how 
governments, politicians, journalists, terrorists, special 
interest groups, businesses, lobbyists and others use the 
political communication process to get what they want. Whether 
through words, pictures, events or one another, these various 
sectors of contemporary American society manipulate public 
perception, says Manheim. 

What he suggests is not a conspiracy theory but an argument 
about skill — specifically political skill — and about those 
who have it and use it, and those who do not. He warns of the 
growing influence of an elite group of strategic communication 
professionals and a public that is being deprived, not merely of 


•More 






ALL OF THE PEOPLE 




information about political realities, but of the ability to 
recognize, use or even evaluate that information. 

"All of the People, All the Time," is timely, important and 
alarming," says Leslie Francis, executive director, Democratic 
Congressional Campaign Committee. "As one who has been in the 
political business for 20 years and whose livelihood is derived 
from consulting with those who are trying to influence public 
opinion and/or shape public policy, Manheim's book hits home. 
Hard." 

Manheim examines a wide array of political and public 
relations strategizing from the recreation of George Bush's image 
in 1987 to the practices of Mobil Oil under Herbert Schmertz to 
the failure of Ferdinand Marcos to manipulate public opinion 
through television, which he controlled. 

On Marcos' attempt to quell the uproar following Benigno 
Aquino's death, Manheim writes, "Television failed him because it 
was replaced by direct experience, and because it was overwhelmed 
by inexorable historic forces... Guns failed him because 
television failed him. The people filled the streets, placing 
flowers in the rifle barrels and garlands on the soldiers." 

Stephen Hess of the Brookings Institution describes the book 
as "a lively tour of the use and misuse of information by 
politicians, governments and others." 

Manheim is director of the political communication program 


-More- 


MANHEIM 




at The George Washington University. He is the author of 
numerous articles on political communication, political 
campaigning and political and international public relations. 

He's currently conducting research on strategic communication in 
international politics. 


—30— 

**Note: Media wishing to get a review copy of "All of the People, 
All the Time," should contact Heather Ittel in the Office of 
University Relations, at (202) 994-6460. 
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numerous articles on political communication, political 
campaigning and political and international public relations. 
He's currently conducting research on strategic communication in 
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NEWS RELEASE DISTRIBUTION FORM, UNIVERSITY RELATIONS OFFICE 

SLUG: 0 _____ 

AUTHOR: _ DATE RELEASED: _ 


1) Local Daily 

a) Metro Desk 

b) Style, Capital Life 

c) National Desk 

2) Metro Newspapers 

a) D.C. 

b) Maryland (PG County) 

c) Maryland (Montgomery County) 

d) Northern Virginia 

3) Local TV 

a) News Desk 

b) Public Affairs Director 

c) PSA Director 

d) Talk Show/Public Affairs Show 

4) Local Radio 

a) News Director 

b) PSA Director 

c) Calendar Listings 

d) Talk Show/Public Affairs Show 

5) General Interest and News Magazine 

a) Local Coverage 

b) National Coverage 

6) National Daily 

a) Washington Bureau 

b) Home Office 

c) Lifestyle Editor 

d) Op-Ed Editor 

7) Wire Services 

a) City Desk 

b) National Desk 

c) Broadcast 

d) Daybooks 

8) Syndicates/News Services 

a) Newspapers 

b) Broadcast 

9) National Broadcast 

a) Network Radio News Desk 

b) Network Radio Shows 

c) Network TV News Desk 

d) Network TV Shows 

e) Non-Network Radio Talk Shows 

10) Foreign Media 

a) Australian 

b) British 

c) Canadian 

d) Hispanic 

e) Japanese 

f) French 

g) German 

h) Korean 

i) Chinese 


(NOTE: Undcrlipcd categories 
which follow are major categories, 
containing extensive media listings in 
sub-categories a, b, c. Non-under- 
lined categories generally contain 
listings limited to local media in sub¬ 
categories a, b, c. 


SUBJECT or AUDIENCE 

11) Advertising/Public Relations/ 
Marketing 

a) newspaper reporters (local. 

national and syndicates) 

d) specialized publication reporters 
(magazine, newsletters, etc.) 

12) Architecture 

a) newspaper reporters 
d) specialized publication reporters 

13) An 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 


14) Black-oriented Audience 

a) newspapers 

b) radio 

c) TV 

d) specialized publications 

15) Business 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

16) College Newspapers (local) 

17) Community (Non-Media) 

a) Campus 

b) D.C. 

c) Maryland 

d) Virginia 

e) Special Campus 
0 Dean’s List 

18) Computers 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

19) Congress 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

20) £&immi£i 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

21) Dance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

22) Drama 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar Listings 

23) Economics/Finance 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 


24) Education 

a) newspaper reporters 

b) radio reporters 



25) Energy 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

26) Engineering 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

27) Environment 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

28) Federal 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 




29) Film 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

30) Health Services 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

31) Historical 

d) specialized publication reporters 

32) Labor 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

33) Law/Thg Courts 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

34) Libraries 

d) specialized publication reporters 

35) Literary 

a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

36) Media 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

37) Military 

a) newspapers 
d) specialized publications 

38) Museums 

d) specialized publication reporters 

39) Music 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

40) Politics 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

41) Pcmagpn/Pcfcnsc 

National Security 
a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

42) Public Policy 

a) newspaper reporters 
d) specialized publication reporters 

43) Public/Intemaiional Affairs 

State Department 

a) newspaper reporters 

b) radio reporters 


44) RcgulaiQTY AggQClSS 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

45) Religion 

a) newspaper reporters 
d) specialized publication reporters 


46) Social Sciences (Psychology, 

Sociology) 

a) newspaper reporters 
d) specialized publication reporters 

47) Science 

a) newspaper reporters 

b) radio reporters 

c) TV reporters 

d) specialized publication reporters 

48) Technology 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

49) IfifapmmmiicaLipns 
a) newspaper reporters 

d) specialized publication reporters 

e) calendar listings 

50) Travel 

a) newspaper reporters 

b) specialized publications 

(in-flight magazines) 
z) travel trade publications 

51) While House 

a) newspaper reporters 

b) radio reporters^*^ 

c) TV reporters 

d) specialized publication reporters 

52) WQfTKn’S ISSUES 

a) newspaper reporters 
d) specialized publication reporters 

53) Womgn/Faniily/Lgisuic-Qrignicd 

Audience 

d) specialized publications 

54) Youth-Ori en ted Audience 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV shows 

d) specialized publications/reports 

e) calendar listings 

55) Space 

a) newspaper reporters/columns 

b) radio reporters/shows 

c) TV reporters 

d) specialized pul'icaiion reporters 

56) President's List 

a) media 

b) colleagues 

57) Ifimmil 

a) newspaper reporters 

c) TV reporters 

d) specialized publication reporters 

e) calendar listings 

58) kwish Media 

a) newspapers 

b) broadcast 


OTHER: 
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April 24, 1991 
CONTACT: Joann Stevens 

(202) 994-6460 


FOR IMMEDIATE RELEASE 

GW ALUMNI IN THE U.S. F0RIE6N SERVICE 


Of the 4,000 foreign service officers currently serving in 
the U.S. Department of State, 270 are alumni of The George 
Washington University a recent computer survey revealed. 

The GW alumni span the gamut from graduates with masters in 
public administration to graduates with law degrees. Ten 
graduates with doctorate degrees and 18 with law degrees are 
among those appearing on the list. 

Perhaps the most notable public servant among the GW 
graduates is Edward "Skip” Gnehm Jr., the current U.S. ambassador 
to Kuwait. Gnehm earned bachelors and masters degrees in 
international affairs and Middle Eastern studies, respectively. 
Ironically, he was sworn into office on August 2, 1990, the day 
Iraq invaded Kuwait. 

"If there was ever a man who was made for this pivotal 
juncture in United States-Kuwaiti relations, the President and I 
believe it's Skip Gnehm," said Secretary of State James Baker 
during the swearing-in ceremony. 
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FOR IMMEDIATE RELEASE 


GW ALUMNI IN THE U.S. FORIEGN SERVICE 


Of the 4,000 foreign service officers currently serving in 
the U.S. Department of State, 270 are alumni of The George 
Washington University a recent computer survey revealed. 

The GW alumni span the gamut from graduates with masters in 
public administration to graduates with law degrees. Ten 
graduates with doctorate degrees and 18 with law degrees are 
among those appearing on the list. 

Perhaps the most notable public servant among the GW 
graduates is Edward "Skip 11 Gnehm Jr., the current U.S. ambassador 
to Kuwait. Gnehm earned bachelors and masters degrees in 
international affairs and Middle Eastern studies, respectively. 
Ironically, he was sworn into office on August 2, 1990, the day 
Iraq invaded Kuwait. 

"If there was ever a man who was made for this pivotal 
juncture in United States-Kuwaiti relations, the President and I 
believe it's Skip Gnehm," said Secretary of State James Baker 
during the swearing-in ceremony. 




